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International tourism in February 2026

Last February, Italy’s tourism balance of payments recorded a surplus of €0.7 billion, an increase compared
with the same month of 2025. Inbound tourism expenditure (€3.0 billion) grew by 14.7 per cent, while
outbound tourism expenditures (€2.3 billion) rose by 1.6 per cent.

Also for the three-month period ending in February 2026, the increase in tourism receipts (7.9 per cent)
was larger than that in expenditure (2.9 per cent) compared with the quarter ending in February 2025 (Fig.
1). The increase in spending by foreign travellers was higher for travellers from EU countries than for those
from non-EU countries (9.5 per cent versus 6.4; Fig. 2, left panel). Similarly, Italians’ spending abroad
increased more in EU countries than in non-EU destinations (4.4 versus 1.9 per cent; Fig. 2, right panel).

According to survey data, around 250,000 foreign travellers visited Italy to attend the Winter Olympic
Games; an additional 50,000 would have arrived even in the absence of the event but nevertheless attended
some competitions. Lombardy recorded the largest inflow, followed by Veneto and Trentino. Spending by
foreign travellers who would not have come to Italy in the absence of the Olympics is estimated at nearly
€400 million, accounting for about 13 per cent of total receipts in February 2026; this amount is broadly
comparable to the increase in spending recorded compared with the same month of 2025.

Figure 1

Italy’s inbound and outbound tourism expenditure
(3-month moving averages, year-on-year percentage changes)

| -m=Foreign travellers in Italy

7777777777 L | =¢=Italian travellers abroad

iy Y0 S S N NN SN SN N NS S B 4’ ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, NS R R
4
< < < < < < < < < < < wn wn wn wn wn wn wn wn wn wn n n o o
o = = > c = Qo (=% b = > o = o = = > f= = a0 o - > o c el
(7 ] S &® S 3 S o Q ] o] < (7] < o @© S E S o o 5] o) < ©
w S < s = - < %) o = (=) - w S < s = - P4 n o = [ = w



Figure 2

Italy’s inbound and outbound tourism expenditure by geographical area

(3-month moving averages; year-on-year percentage changes)

Italian travellers abroad
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o o un o S
< N = = un O )

=

w

©

S

o %

o 4

=

u

e

o %

i}
o =) o w o wn o o
wn < N = fl_A

9z-9°4
9z-uer
§2-93@
SZ-AON
SZ-P0
gz-das
sz-8ny
sz-nf
sg-unr
Sz-Aen
Sz-dy
Szl
Sz-924
Sz-uer
¥z-22a
¥Z-NON
210
yz-das
yz-8ny
veonr
yz-unf
vz-Aew
vz-1dy
vZ-1en
¥2-994

9z-994
9z-uer
sz-2@
ST-NON
S0
gg-das
sz-8ny
sz-int
ge-unf
sz-Aey
Gz-ady
T LI
FYACEE]
gg-uer
¥2-22Q
¥Z-AON
¥2-90
yz-das
vz-8ny
vz-nr
yz-unr
yz-Ae
yz-ady
vT-JeN
¥2-994



