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This publication contains the main findings of the survey on inflation and growth expectations conducted by
the Bank of Italy in collaboration with the newspaper 1| Sole 24 Ore. The data were collected in December
2011 exclusively for the purpose of economic analysis and have been handled and processed in aggregate
form, in full compliance with Italy’s law on the treatment of personal information.

The survey report has been prepared by Giuseppe llardi, Sergio Santoro and Raffaele Tartaglia Polcini.
Sefania Coscarella helped with the editing and the tables.

We would like to thank all the companies that agreed to take part.




SURVEY ON INFLATION AND GROWTH EXPECTATIONS

1. Introduction

The interviews for the latest Banca d'ltalia — Il Sole 24 Ore quarterly survey on inflation
and growth expectations were carried out between 1 and 20 December 2011. A total of 698
companies with 50 or more employees took part, 366 of which operate in industry and 332 in
services (Table 1a). The response rate was 40.3 per cent (Table 2a).

The companies were asked to provide forecasts both on macroeconomic matters, such as
the inflation rate and the genera state of the productive economy in Italy, and on issues regarding
their own activities. In some cases, the forward-looking opinions are accompanied by backward-
looking assessments and, where possible, indications of the factors underlying the reported or
expected developments.

The main findings of the survey are summarized below. The appendices A, B and C
contain the methodol ogical notes, detailed statistical tables, and the questionnaire used.

2. Themain findings

Inflation expectationsin Italy and change in companies' selling prices

The expected rates of consumer price inflation show an increase of 0.8 percentage points
compared with the September survey for al the time horizons considered, to 3.3 per cent for the 6-
month horizon and to 3.4 per cent for the 1- and 2-year horizons (Table 1 and Figure 1). The
projections are higher than the corresponding forecasts by professiona analysts, especialy for the
longer time horizons. In December the twelve-month increase in consumer prices was 3.7 per cent,1
1.7 percentage points higher than expected in the December 2010 survey (Figure 2).

Businesses reported that they had raised their selling prices by 2.1 per cent from a year
earlier (Table2 and Figure 3), half a point more than reported in the September survey. The
increase was larger than firms had expected for the following twelve months in December 2010
(1.4 per cent). The largest upward movements were among firms operating in services (2.2 per
cent) and those located in the Centre (3.0 per cent).

For the next twelve months firms expect to raise their selling prices by 1.7 per cent, more or
less in line with the September forecast of 1.6 per cent. Among the factors that will influence selling
prices there is a dight reduction in the contribution of raw material prices and labour costs, while
greater importance is attached to the shift in demand in curbing the upward pressure on prices
(Table 3).

Assessments of the general economic situation

About three quarters of the sample firms reported a worsening in the general economic
situation towards the end of 2011, while once again fewer than 2 per cent reported an improvement
(Table 4). The negative balance between the two rose to 74 percentage points, following an already
sharp increase to 62.2 points in the September survey, compared with 13.7 points in June. The
proportion of firms reporting a worsening in the general economic situation was dightly smaller in
the Centre and among large firms.

Again, more than half the firms surveyed saw zero probability of an improvement in the
general economic situation in the next three months (Table 5). Such pessimism was also found
among exporting firms.

' Provisional figure published by Istat on 4 January 2012.



Demand

Firms assessments of the demand for their products in the last three months were less
favourable for the third consecutive quarter: the balance between expectations of a decrease and an
increase rose from 22.2 percentage points in the September survey to 34.3 points (Table 6). The
deterioration was less pronounced for firms who obtain at least athird of their turnover from exports.

By contrast, assessments of export demand improved: the balance between exporting firms
reporting an increase in the demand for their products on foreign markets and those reporting a
decrease turned positive, swinging from —4.1 percentage points in the September survey to +3.1
points (Table 7). There was also an improvement in exporting firms expectations for the next three
months: the proportion of those expecting an increase in foreign demand for their products rose from
21.6 to 28.2 per cent, while the proportion of those expecting a decrease fell from 18 to 15.1 per cent
(Table 8).

Assessments of firms' business conditions

About half of the firms expect a deterioration in business conditions in the next three months,
compared with 38.1 per cent in the September survey, while the proportion of firms expecting an
improvement rose from 3.8 to 5.2 per cent (Table 9). Among the factors expected to influence
business conditions in the next three months the contribution of the change in demand turned
negative, while that, already negative, of credit conditionsincreased in absolute value (Table 10).

Although the majority of firms continued to expect an improvement in business conditions
over the next three years, the proportion fell from 49.8 in September to 48.4 per cent (Table 11). By
contrast, 29.6 per cent of the firms surveyed expected business conditions to worsen, against 25.6 per
cent in September.

Conditionsfor investment

About two thirds of the sample firms reported a worsening in investment conditions,
compared with 50 per cent in the September survey. The negative balance between firms expecting
an improvement and those expecting a deterioration widened from —44.2 to —60.0 percentage points
(Table 12). The gap was particular large among firmsin the North.

Conditions of liquidity and accessto credit

In the December survey the sample firms were asked to predict what their liquidity situation
would be in the next three months, given the expected change in their conditions of access to credit.
About athird (31.1 per cent) considered that it would be inadequate, while 55.8 per cent expect it to
be barely sufficient (Table 13).

About haf the sample firms (49.7 per cent) reported that their conditions of access to credit
had deteriorated in the last three months, compared with 28.6 per cent in the September survey (Table
14); only 2.0 per cent of firms reported that conditions had improved, against the previous figure of
3.4 per cent.

Employment

Around two thirds of firms again expected their employment to remain unchanged in the next
three months, rising to 67.0 per cent from 64.5 per cent in the September survey (Table 15). The
negative balance between expectations of an increase and a decrease widened further from —9.9 to —
16.9 points.



Figurel

Expectations of consumer priceinflation in Italy
(percentage changes on year-earlier period)®
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(1) Thefirst point in each curve is the latest definitive inflation data available at the time of the survey,
which is given to the interviewees in the questionnaire as a point of reference for expressing their
expectations; the second point is the average of the interviewees forecasts for the next six months;
the third point is the average of the interviewees forecasts for the next twelve months; the fourth
point isthe average of the interviewees' forecasts for the next twenty-four months.
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Expectations of consumer priceinflation in Italy and actual rate
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(1) Expectations on consumer price inflation reported by companies 12 months before the reference time.
(2) Actual Harmonized Index of Consumer Prices (HICP).
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Figure3

Expected and actual changesin selling prices

(percentage changes)"”
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the threshold values of those percentiles.
Figure4
Differential between price changesreported by firmsand theinflation rate:
forecasts and outcomes
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Figure5
Expectations of theinflation rate

over the next 12 months
(kernel density)”
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(*) The estimates are obtained using a Gaussian kernel density with a bandwith equal to 0.2. The red line indicates the
forecast made in September 2011. The blue line indicates the forecast made in June 2011.

Figure 6
Expectations of theinflation rate

over the next 6, 12 and 24 months
(kernel density)”

|
Forecast for June 2012
|

Forecast for December 2012

Probability density

|
Forecast for December 2013 |:’ P

Inflation rate

(*) The estimates are obtained using a Gaussian kernel density with a bandwith equal to 0.2. The light blue line
indicates the forecast over the next 6 months. The red line indicates the forecast over the next 12 months. The dark blue
lineindicates the forecast over the next 24 months.
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METHODOLOGICAL NOTES

Al Thesample

Since 1999, the Bank of Italy and the daily newspaper Il Sole 24 Ore have conducted a
quarterly survey on inflation and growth expectations. The survey is conducted in March, June
September and December.

The sample usually consists of around 500 companies with at least 50 employees operating
in the main sectors of the economy, with the exception of agriculture and construction.

The sample is stratified by number of employees (50-199, 200-999, 1000 and over), sector
(industry, services) and geographical area (North-West, North-East, Centre, South and Islands) in
order to increase the accuracy of the estimates. Since a minimum sample size is required for each
category of company considered relevant, the number selected is not always representative of the
relative share of that category. Thisis particularly true of large companies.

Table l1a shows the composition of the sample broken down by number of employees,
sector and geographical area.

Table 1la
Composition of sample and universe
(units, percentages)
lesi . ) Sample coverage rate
Sample size (a) Company universe *’ (b) (a/b) * 100

Number of employees

50-199....coiiiieeeee e 352 17,528 20

200-999......ccciiieiiee e 228 3,622 6.3

OVEr 999....coiiiecicieirinenne 118 540 219
Sector

INAUSEIY ... 366 11,427 3.2

SEIVICES....coiviiriieieirieins 332 10,263 32
Geographical area

North-West .........ccooeveneene. 198 8,500 23

North-East........cccccveerennne 198 6,108 3.2

Centre ....ooveceeveeeiceeeiee 143 3,844 37

South and Idlands............... 159 3,238 4.9
Total .o 698 21,690 3.2

(*) Istat (2009).

A2. Data collection and estimates

The survey data are collected by a specidist firm which distributes the questionnaire to
company managers who are best informed about the topics covered. The respondents usualy
compile the questionnaire online using a purpose-designed interface. A small number of the
companies submit their answers by fax (Table 2a).
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Table2a

Response rates and data collection via | nter net
(units, percentages)

Companies contacted Response rate Data collected via Internet ¢

Number of employees

50-199.....ciiiiriririnieieienenes 869 40.5 91.8

200-999......cccovveeeeeee, 641 35.6 939

Over 999......cccvcvvcveceeen, 221 534 94.9
Sector

INAUSLIY ... 864 24 94.0

SEIVICES....oveeeiteevecteeie e 867 38.3 919
Geographical area

North-West .......cccccvevennenee. 476 41.6 94.9

North-East........cccceevenrnnee. 470 42.1 934

Centre ...ooceveceeveeeeeceee, 350 40.9 90.9

South and Idands............... 435 36.6 91.8
I L 1,731 40.3 93.0

(*) Percentage of companies contacted which participated in the survey. (**) Percentage of participating companies
which completed the questionnaire via Internet.

The collected data are subject to an initial quality check so that any mistakes (such as
typing errors) can be intercepted and the existence of outliers and missing data (item non-response)
can be assessed. Using the correlation between the indicators obtained, the missing data are
imputed by means of stochastic regression models, the parameters for which are set after
neutralizing the outliers where appropriate.

The aggregates are evaluated using a weighting coefficient for each sample unit which, at
the level of the stratification variables, takes into account the ratio between the number of
respondent companies and the number of companies in the reference universe. In the evaluation of
the evolution of the variables attributed to the companies, the weighting also takes account of the
size of the participating companies in terms of number of employees in order to provide more
accurate indications of expected macroeconomic developments.

In order to verify the impact of outliers on the mean values for the main variables, the
standard estimators are accompanied by robust estimators; specifically, values outside the range
between the 5th and the 95th percentiles are set at the threshold values of those percentiles. The
results are generally in line with those obtained from the total sample (Table 3a).

Table 4a contains indicators of the standard errors of the main variables for the total
sample.
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Table 3a
Estimates of the main variables surveyed and non-response

(percentages)
Mean Robust mean Median | on-response
(percentages)
Consumer priceinflation in Italy in the next 6 months....... 33 34 35 0.0
Consumer priceinflation in Italy in the next 12 months..... 34 35 35 0.0
Consumer priceinflation in Italy in the next 24 months..... 34 34 35 0.0
Changein own pricesin thelast 12 months............cc.ccc...... 21 21 19 52
Changein own pricesin the next 12 months...................... 18 17 16 6.0
Table 4a
Standard errors
(percentages, scores)
Consumer priceinflation in [taly in the Next 6 MONtNS ..o 0.06
Consumer priceinflation in [taly in the next 12 MONtNS............ccoieireerninse e 0.06
Consumer priceinflation in Italy in the next 24 MONENS ..........coooiieeiine e 0.07
Changein own pricesinthelast 12 MONthS...........cooiiiirie e 0.25
Changein own pricesin the last 12 months (FODUSE).........c.cviiiiiireieecccesese e 0.21
Change in own pricesin the NeXt 12 MONENS............oeiriirniie e 0.17
Changein own pricesin the next 12 months (FODUSL) ........c.oierrrreri e 0.14
Factorsthat will affect the firm's selling prices
DEIMBNG. ...ttt b bttt ae bt bt s et e e et e ae b e bt A e b et et et et et e ehe b nee b 0.05
RAW MALEITAIS PITICES ... vt itiitiiteste ettt ettt ettt se st e b e st et e e e se e st e besbeste b asaenseseeseanesteabens 0.06
LBDOUN COSES. ..tttk b bbb bbbt b et ne b e bbbt et n et et 0.05
Main cOMpPELitors PriCiNg POIICIES. ... .cveuirieiirierie ettt e ettt e e e e e e enesaeseesaea 0.05
Factors that will influence the firm’s business conditions
DOIMBNG ...ttt b e bbbtk h e s bt b e e et e b e Rt Rt bR et et et et e nheehe e b 0.08
SE NG PIICES. ...ttt ettt sttt et a st e b e st e b e seese e bt s teebesaenseseebeeseebeabessenseseeseeneatnabens 0.06
RAW MBLEITEIS PrICES .....eveuieeteirtei sttt e bbbt h et et s b et e e r et neens 0.06
(= oo LU oo 1= £ SO SRTRP 0.06
Availability and COSt Of CraAit..........ccoiiririieireeee e 0.07
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Consumer priceinflation expectationsin Italy

(percentage changes on the preceding twelve months)

Tablel

Consumer priceinflation expectations...
...after 6 ...after 12 ...after 24
months months months
Number of employees
L0 L 33 35 34
200999 ...t ene s 34 34 3.3
OVEN 999 ...t e 32 32 31
Sector
INAUSETY <. 34 35 35
SEIVICES. ..ttt ettt sttt s b e b e e e e neenas 32 33 32
Geographical area
NOMN-WESL ...t aen 33 34 33
[N = 34 35 35
(00 011 £SO S PR URPPPTRROP 32 33 32
South and 191aNdSs.........cooriiiii s 35 37 36
LI ! OO 33 34 34
Memorandum items:
SEpteMBEr 2011 ..ovoieicieecece e s 25 2.6 26
JUNE 20D ...t 2.8 29 29
Y T o 220 TSRS 22 23 24
DECEMbBEr 2010 ..ot 19 2.0 22
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Changein companies selling prices

(per cent) @

Table?2

Rate of change in own prices...

... inlast 12 months ... in next 12 months
Mean (robust) Mean (robust)
) )

Number of employees

B50-199....ci e s 13 15

200-999.....cci s 2.0 1.8

OVEN 999.....eiieceeeece e 2.6 1.8
Sector

INAUSEIY .. 19 17

SEIVICES.....viiitee ettt ettt 2.2 1.7
Geographical area

NOMh-WEeSt ..o, 2.1 2.1

NOMh-EaSt.......ccveereetierecrecre e 16 13

(00 011 ¢TSRS 3.0 1.6

South and Idands..........ccceeevveveeeceeeereeceeenee. 1.3 1.6
B 1oL AT 21 17

Memorandum items;

September 2011 ..o 16 16

JUNE 201D .. 16 2.2

Y= 12 0 1.2 1.8

December 2010 ......cooevveveeceeecieeceeeeeee e, 0.9 14

(*) Companies responses are weighted by the number of employees to account for the impact of size.

(**) Values outside the range between the 5th and the 95th percentiles have been set at the threshold values of those

percentiles.
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Table3

Factorsthat will affect firms' selling prices
(average scores) )

crgemoenng | Tl | G | Prong polces

Number of employees

50-199 ..o -0.3 0.6 0.5 -0.6

200-999 ....coovriririeieirieenes -04 0.6 0.5 -05

Over 999 ......ccceeevenirenene -0.1 0.3 0.3 -04
Sector

INAUSLIY .. -0.3 0.7 0.3 -04

SEIVICES. ..o -0.2 03 0.5 -0.6
Geographical area

North-West.......ccoevurinnnee 0.0 0.8 05 -0.3

North-East ........cccovverinnnee -0.5 0.2 0.5 -0.8

Centre.....oeeveiereeeeeeens -01 05 0.2 -04

South and Idlands.............. -0.4 0.6 0.4 -0.6
LI P -0.2 05 0.4 -05

Memorandum items:

September 2011 ................ 0.0 0.8 0.5 -0.7

June 2011 .....cccooveiiiene 0.1 0.9 0.4 04

March 2011 .......ccovvennnee 0.0 12 0.4 04

December 2010 ................ 0.1 0.9 04 -05

(*) Companies opinions regarding the direction and magnitude of the impact of each factor on future selling prices
(large/average/small decrease or increase) were scored on ascale of —3 to 3. A neutral position was assigned a score of 0.
Companies' responses are weighted by the number of employees to account for the impact of size.
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Assessment of the general state of the economy
with respect to previous quarter

Table4

(percentages)
Worse Unchanged Better Total

Number of employees

50-199 ...oviiriiieeee e 76.1 22.2 16 100.0

200-999 .....ccoiiiree e 75.5 215 3.0 100.0

Over 999 ... 70.1 27.3 2.6 100.0
Sector

INAUSETY ..o 75.1 24.2 0.7 100.0

SEIVICES. ..ot 76.7 20.0 3.3 100.0
Geographical area

North-West........cccoevevveieiennns 76.9 215 15 100.0

North-East.........cccoeevvvieievieiienns 79.0 191 19 100.0

Centre.....cceeceeceecee e 67.1 30.6 2.3 100.0

South and Idands...........ccceeneee 77.3 20.3 24 100.0
TOtal v 75.9 222 19 100.0

Memorandum items:

September 2011 ... 63.3 35.6 11 100.0

JUNE 2011 ..c.ooveeeeeeeeeeeeiea 26.0 61.8 12.3 100.0

March 2011 ......cccovveeririririnenn 19.6 60.8 19.7 100.0

December 2010 ......ccccoeceveenenee 254 65.3 9.3 100.0
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Table5

Likelihood of an improvement in the general economic situation

in the next three months

(percentages)
Nil 1-25% 26-50% 51-75% 76-100% Total

Number of employees

50-199 ..o 54.2 34.2 7.6 4.1 0.0 100.0

200-999 ..ot 45.1 39.5 11.0 42 0.2 100.0

OVEr 999 ..., 46.3 38.0 8.8 6.9 0.0 100.0
Sector

INAUSETY ... 51.4 36.7 7.3 45 0.1 100.0

SEIVICES. ..ottt 53.6 334 9.2 38 0.0 100.0
Geographical area

NOIh-WESL ......oovvvereiririrreieeeeenes 44.7 37.2 9.3 8.8 0.0 100.0

NOIh-EaSt........covvereeinrrrieeeeenes 60.7 32.7 5.0 16 0.0 100.0

CONIE .o 51.7 36.7 115 0.0 0.0 100.0

South and Idlands.........ccccceevvrveenenene 58.3 32.6 7.1 1.8 0.3 100.0
Exports' share of sales

From Zero to 1/3.....cccovvvnveirciennn 54.3 34.2 7.4 41 0.0 100.0

Between 1/3/ and 2/3 ........ccovevevenne 43.3 435 10.7 2.3 0.2 100.0

Morethan 2/3..........ccccovvvveveiieeciene 56.3 28.1 84 7.2 0.0 100.0
TOtal o 524 35.2 8.2 4.2 0.0 100.0

Memorandum items:

September 2011 ..o 53.8 35.6 8.6 2.0 0.0 100.0

June 2011 ..., 41.8 41.7 13.2 2.8 0.5 100.0

March 2011 ......cccovvveiereeeeseeie e 34.5 489 14.1 18 0.7 100.0

December 2010 ......cccoeevriririrenieieinnenes 38.2 431 12.6 45 15 100.0

23



Trend in total demand for firm’s product

with respect to previous quarter

Table6

(percentages)
Decreased Unchanged Increased Total

Number of employees

50-199 ..o 427 49.1 8.3 100.0

200-999 ..o 42.8 48.5 8.7 100.0

OVEr 999 ... 42.4 44.8 12.8 100.0
Sector

INAUSEIY ... 412 49.6 9.1 100.0

SEIVICES. ..ot 444 48.0 7.7 100.0
Geographical area

North-West .......ccccovvveveveriercceee 46.3 454 8.3 100.0

NoOrth-East.........ccceevveveveeieseceenene 375 52.6 9.9 100.0

CONMre ... 42.9 49.6 75 100.0

South and Idands.........ccccceevreeerinnene. 427 49.9 7.4 100.0
Exports' share of sales

From Zeroto 1/3.....ccoeoeeiveeeene. 46.0 457 8.3 100.0

Between 1/3and 2/3 .......cocecvveeenennn. 324 56.8 10.8 100.0

Morethan 2/3.........cccevevvevennnninenns 42.1 51.9 6.0 100.0
TOAl oo, 42.7 488 84 100.0

Memorandum items:

September 2011 ......ccooevivereee 324 57.4 10.2 100.0

JUNE 2011 ..o, 215 53.9 24.6 100.0

March 2011 .....cccoevvvieieceee e 19.3 54.2 26.5 100.0

December 2010 .......ccccevviveieriennns 245 52.5 23.0 100.0
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Foreign demand for the firm’s products

with respect to previous quarter

Table7

(percentages)
Decreased Unchanged Increased Total

Number of employees

50-199 ..o 231 50.5 26.4 100.0

200-999 ..o 20.2 57.2 22.6 100.0

OVEr 999 ... 294 41.0 29.7 100.0
Sector

INAUSEIY ... 23.6 48.6 27.8 100.0

SEIVICES. ...coveiieirirerere st 19.0 63.4 17.6 100.0
Geographical area

North-West ........coooooeieieeeee 191 55.0 25.9 100.0

North-East........cccoovieieienieieeee 21.0 50.2 28.8 100.0

CONLIE .. 29.2 485 223 100.0

South and Idlands............cccceererrnnnnen. 30.8 46.6 22.6 100.0
TOAl et 22.7 515 25.8 100.0

Memorandum items:

September 2011 .......cooovveeeererennnnen. 24.2 55.7 20.1 100.0

JUNE 201D ..o 16.4 444 39.2 100.0

March 2011 ......ccooeieineiieeeee 115 50.0 38.5 100.0

December 2010 .......ccoeuvvrerererencerenens 19.1 46.9 33.9 100.0

(*) For exporting firms only.
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Table8

Three-month forecast of the foreign demand for the firm’s products

(percentages)”
Decrease No change Increase Total

Number of employees

50-199 ... 15.2 56.3 285 100.0

200-999 ... 14.6 58.0 275 100.0

OVEr 999 ... 171 59.1 23.8 100.0
Sector

INAUSEIY ..o 14.6 57.1 28.3 100.0

SEIVICES. ..ot 175 54.6 279 100.0
Geographical area

North-West ........ccooooeieiireeene 14.0 58.5 275 100.0

NOMh-EaSt.......coeemeuerereirirerecneeeas 17.8 56.2 26.0 100.0

CONIE .. 139 54.4 317 100.0

South and Idands............cccceuennne. 141 53.8 321 100.0
LI ! 151 56.6 282 100.0

Memorandum items:
September 2011 .....occooeeieeiiee 18.0 60.4 216 100.0
June 2011.......coooiieeee e 5.6 59.4 35.0 100.0

(*) For exporting firms only.
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Table9

Three-month forecast of the firm’s business conditions

(percentages)
Deterioration No change Improvement Total

Number of employees

50-199 ..ot 49.7 451 52 100.0

200-999 ..ot 52.4 431 4.6 100.0

OVEr 999 ... 46.7 438 95 100.0
Sector

INAUSETY ..o 436 51.7 4.7 100.0

SEIVICES....cotiireriieieieee e 57.3 36.9 58 100.0
Geographical area

NOrth-West ........covvviereecinrrrnens 49.8 45.7 45 100.0

NOMh-East......cccoooererereririeecnirrre 54.2 41.9 38 100.0

CONIe .. 46.2 453 84 100.0

South and Idlands...........cccccvreinennee. 47.4 46.7 59 100.0
LI L P 50.0 44.8 5.2 100.0

Memorandum items:

September 2011 ......cccovvrrieieiienen. 38.1 58.1 38 100.0

JUNE 2011 ... 18.4 65.9 15.7 100.0

March 2011 ......cooveveeininrrieieienene 15.8 69.1 151 100.0

December 2010 ......ccccvveeevireiirieienns 19.0 65.8 15.2 100.0
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Table 10

Factor swhich will affect the firm’s business conditions

(average scores)"”
Changein Changein Changein raw Changein Changg in
demand selling prices | materials prices | labour costs Crefd.'t
conditions

Number of employees

50-199 ..o -0.3 -0.1 -0.9 -0.9 -11

200-999 .....ooviiriirieieneeas -0.8 -0.3 -0.9 -0.8 -11

Over 999 ......cocvvveeciinenn 0.4 -0.1 -0.9 -0.6 -1.2
Sector

INAUSETY ..o -04 -0.3 -0.9 -0.8 -11

SErVICES....cvereieieeccnireriens -0.5 0.0 -0.9 -1.0 -11
Geographical area

North-West ........ccovvvrenenee 0.4 -0.2 -0.9 -0.9 -11

North-East........covvurirnnee -0.5 -0.2 -0.9 -0.9 -1.2

Centre ..o -0.3 -0.2 -11 -11 -13

South and Idlands............... 0.4 0.0 -0.8 -0.9 -1.0
Lo ! -0.4 -01 -0.9 -0.9 -11

Memorandum items:

September 2011 ................ 0.0 -0.1 -1.0 -0.7 -0.7

June 2011 ..o, 0.4 0.0 -10 -0.8 -0.5

March 2011 .......ccovvrvnnenee 0.6 01 -1.2 -0.6 -05

December 2010 ................. 0.3 0.2 -0.7 -0.6 -04

(*) Companies’ opinions regarding the direction and magnitude of the expected impact of each factor on their own
business conditions in the next three months (large/average/small decrease or increase) were scored on a scale of —3to 3.
A neutral position was assigned a score of 0.
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Three-year forecast of the firm’s business conditions

Table11

(percentages)
Deterioration No change Improvement Total

Number of employees

50-199 ..ottt 30.1 21.9 48.0 100.0

200-999 ....cciiiiie e 28.8 21.7 49.4 100.0

OVeEr 999 ... 18.8 26.9 54.3 100.0
Sector

INAUSEY oo 23.1 20.7 56.1 100.0

SEIVICES....ooviviirieeeee e 36.8 235 39.7 100.0
Geographical area

NOMh-WeSt .....covveverirrrreenienn 29.2 175 53.3 100.0

NOrh-East........cccevrerirnrenerrinenns 30.6 24.6 44.9 100.0

Cantre ...oooeveeeeeeeeee e 32.2 20.3 475 100.0

South and Idands............ccccc...... 25.7 31.2 43.1 100.0
TOtAl .o 29.6 220 484 100.0

Memorandum items:

September 2011 ........ccooceveeennee 25.6 24.6 49.8 100.0

June 2011 .......coooeeiiiieee e, 179 219 60.1 100.0

March 2011 ......cccocvvvevneneceneenns 14.0 21.3 64.7 100.0

December 2010 .......coceveveenennee 15.7 20.0 64.3 100.0
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Assessment of conditionsfor investment

with respect to previous quarter

Table 12

(percentages)
Worse Unchanged Better Total

Number of employees

50-199 ...oiiiee e 66.1 28.1 5.8 100.0

200-999 ... 66.5 26.5 7.1 100.0

Over 999 ... 59.8 331 7.1 100.0
Sector

INAUSETY ..o 65.0 285 6.6 100.0

SEIVICES. ..ottt 67.2 275 54 100.0
Geographical area

NOIth-WeSt.......cccvovererereririririens 69.0 25.0 6.0 100.0

North-East.........ccocoveveeevceniene. 66.3 27.7 6.1 100.0

Centre.....ccoeeceeeeeece e 62.0 32.0 6.0 100.0

South and Idlands..........cccccvenen. 62.4 316 6.0 100.0
TOtal oo 66.0 28.0 6.0 100.0

Memorandum items:

September 2011 ......ccceeeieieene 50.5 433 6.3 100.0

JUNE 2011 ..o 20.7 69.9 9.4 100.0

March 2011 .....ccovvvreeeririririnns 19.9 69.2 10.9 100.0

December 2010 ......ccccceeervririrenne 18.2 72.1 9.7 100.0
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Overall liquidity position in the next three months

Table13

(percentages)
- - More than
Insufficient Sufficient sufficient Total

Number of employees

50-199 ..ot 335 54.1 124 100.0

200-999 ....coceireeee e 20.2 63.2 16.6 100.0

OVEr 999 . ..o 26.7 58.6 14.6 100.0
Sector

INAUSETY .o 27.8 55.9 16.3 100.0

SEIVICES ..o 34.8 55.6 9.6 100.0
Geographical area

NOrth-West ......ccoevveeireerreees 23.8 59.7 16.6 100.0

NOIh-EaSt.......ccovvvvieieirieienecee 28.8 55.9 153 100.0

CENIE e 376 53.4 9.0 100.0

South and Islands........c.cccveevreeeenee 46.6 48.1 5.3 100.0
TOtaAl v e 311 55.8 131 100.0
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Assessment of credit conditionsfor firms
with respect to previous quarter

Table 14

(percentages)
Worse Unchanged Better Total

Number of employees

50-199 ...oiiiriieeee e 49.9 48.2 19 100.0

200-999 ... 48.8 48.1 31 100.0

OVer 999 ... 46.0 54.0 0.0 100.0
Sector

INAUSETY .. 489 48.3 2.8 100.0

SEIVICES....ocveeiecteceeee e, 50.5 48.3 1.2 100.0
Geographical area

North-West ........ccooveeieiiiienins 48.0 49.4 2.6 100.0

NOIth-East......cccoovvirrireeeeeieinnenes 50.0 49.1 0.9 100.0

Centre ...occvveceeceeeecee e 55.6 42.6 1.7 100.0

South and Idands ..........c.ceuu.e. 46.2 50.6 31 100.0
Total o 49.7 483 20 100.0

Memorandum items:

September 2011 ......ccceceiiienne 28.6 68.1 34 100.0

June 2011 ..o 15.2 79.1 5.7 100.0

March 2011 .....c.cccovceeveiieieriee 15.1 82.7 2.2 100.0

December 2010 ......cccceevririenene 139 81.0 5.1 100.0
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Three-month forecast of workforce

Table 15

(percentages)
Decrease No change Increase Total

Number of employees

50-199 ..o 22.7 69.8 75 100.0

200-999 ..o 34.6 55.2 10.2 100.0

OVEr 999 ... 32.0 56.2 11.8 100.0
Sector

INAUSETY ..o 244 68.8 6.8 100.0

SEIVICES.....viveieiiiirersereieeeeens 25.6 65.0 95 100.0
Geographical area

NOMth-WesSt ........cccoeeerennririninns 234 68.7 7.8 100.0

NOIh-East.........ooeeeeeeeninririines 218 70.1 8.1 100.0

CONtre ..ot 285 63.1 85 100.0

South and Islands...........cccccceeenene 30.9 61.0 8.1 100.0
LI < O 25.0 67.0 81 100.0

Memorandum items:

September 2011 .......cocoeveveirenee 22.7 64.5 12.8 100.0

JUNe 2011 ..o 175 66.6 16.0 100.0

March 2011 .......cccocvvienenerininines 15.2 69.6 15.2 100.0

December 2010 .......cccovervirennes 217 65.4 12.9 100.0
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IL SOLE 24 ORE — BANCA D’ITALIA SURVEY ON INFLATION AND GROWTH EXPECTATIONS — DECEMBER 2011

Company name

Instructions: For percentage changes. indicate the sign in the first box on the left (+ :for increases; —: for decreases).
Sector: 1 EMPLOYEES: |__ || ||| Exports: 3 ves. more than 2/3 [ vYes. 1/3-2/3
(1=Manufacturing; 2=0ther industry; 3=Trade; 4=Other services) (3 vYes. up to 1/3 of sales revenues (J No

SECTION A — GENERAL ECONOMIC SITUATION OF THE COUNTRY

Al. In October consumer price inflation. measured by the 12-month
change in the HARMONIZED INDEX OF CONSUMER PRICES. was 3.8 per cent

in Italy and 3.0 per cent in the euro area. What do you think it will
be in Italy... Il 1% ] ]% I 111 1%

..in June 2012? ...in December 20127 ...in December 2013?

A2. Compared with 3 months ago. do you consider Italy’s general economic situation is ...? O Better (J The same [J worse
A3. What do you think is the probability of an improvement in Italy’s general economic situation in the next 3 months?
O zero  1-25 per cent 3 26-50 per cent O 51-75 per cent O 76-99 per cent 3 100 per cent

SECTION B — YOUR FIRM’S BUSINESS CONDITIONS

How do you think business conditions for your company will be:
B1. in the next 3 months? (3 Much better (J Better [J The same (J worse [J Much worse

B2. in the next 3 years? O Much better [ Better [ The same (J worse [ Much worse

For each of the above forecasts imagine there are 100 points available; distribute them among the possible forecasts according to
the probability assigned to each one. How do you think business conditions for your company will be:

Better The same Worse Total
B3. in the next 3 months 1 0 [0}
B4. in the next 3 years 1 0 [0}
Please indicate whether and with what intensity the following FACTORS will affect your firm’s business in the next 3 months.
Factors affecting your firm’s business Effect on business Intensity (if not nil)
In the next 3 months - - — -
Negative Nil Positive Low Average High
B5. The effect of changes in DEMAND will be ... 1] 211 3| 1| 21| 3|
B6. The effect of changes in YOUR PRICES will be ... 1] 211 3| 1| 21| 3|
B7. The effect of changes in RAW MATERIALS PRICES will be
9 1| 2| 3| 1| 21| 3l_|
B8. The effect of changes in LABOUR cosTs will be ... | 211 3| 1| 21| 3|
B9. The effect of developments in the AVAILABILITY and
the cosT oF cReDIT will be ... - 2l 31l 1l 2l 31

B10. Compared with 3 month ago. do you think conditions for investment are ... ? O Better O The same [J worse

B11. What do you think your liquidity situation will be in the next 3 months, given the expected change in the conditions of access
to credit? [ Insufficient (J Sufficient [J More than sufficient

B12. Compared with three months ago. is the total demand for your products ... ? 0 Higher a Unchanged O Lower
B13. Compared with three months ago. is the foreign demand for your products ... ? a Higher a Unchanged O Lower
B14. How will the foreign demand for your products vary in the next 3 months? 3 Increase OJ No change O Decrease

B15. Compared with three months ago. are credit conditions for your company ...? O Better O Unchanged O worse

SECTION C — CHANGES IN YOUR FIRM’S SELLING PRICES
C1. In the last 12 months. what has been the average change in your firm’s prices? T T I Y I 1)

C2. For the next 12 months. what do you expect will be the average change in your firm’s prices? 1%

Please indicate in what direction and with what intensity the following FACTORS will affect your firm’s selling prices in the next 12
months:

Factors affecting your firm’s prices Effect on firm’s selling prices Intensity (if not nil)
in the next 12 months -
Downward Neutral Upward Low Average High

C3. The effect of changes in TOTAL DEMAND will be ... 1] 211 3| 1| 21| 3|
C4. The effect of changes in RAW MATERIALS PRICES will
be ... ? 1_| 21| 31| 1_| 21| 3|
C5. The effect of changes in LABOUR cosTs will be ... 1] 211 3| 1| 21| 3|
C6. The effect of the PRICING POLICIES of your firm’s main
competitors will be ... 1l 2l 3l e - 2l 3l
SECTION D — WORKFORCE

. . A | Lower Unchanged Higher
D1. Your firm’s TOTAL NUMBER of employees in the next 3 months will be: 10 2L | 3|

37




GENERAL INFORMATION

Unlessindicated otherwise. figures have been computed by the Bank of Italy.
Symbols and Conventions:
— the phenomenon in question does not occur;
the phenomenon occurs but its value is not known;
the value is known but is nil or less than half the final digit shown.
Figures in parentheses in roman type () are provisional. those in parentheses in italics ()
are estimated.

The tables are identified both by a number and by an a phanumeric code that defines the
content of the table in the database in the electronic archive in which information to be
released to the public is held. A similar code identifies the different aggregates shown in
each table.

The methodological notes in the last part of the Supplement are identified by electronic
codes that refer to the tables and. within each table. to the individual aggregates. Notes

that refer to asingle observation are also identified by the date of that observation.

SUPPLEMENTSTO THE STATISTICAL BULLETIN

Money and Banking (monthly)

TheFinancial Market (monthly)

The Public Finances. borrowing requirement and debt (monthly)
Balance of Payments and International I nvestment Position (monthly)
Financial Accounts (quarterly)

Payment System (half yearly)

Public Finance Satisticsin the European Union (annual)

L ocal Government Debt (annual)

Household Wealth in Italy (annual)

Sample Surveys (irregular)

M ethodological Notes (irregular)

All the supplements are available on the Bank of Italy's site (www.bancaditalia.it).

Requests for clarifications concerning data contained in this publication can be sent by e-mail to
statistiche@bancaditalia.it
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