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This publication contains the main findings of Benk of ItalyH Sole 24 Oresurvey on inflation and growth
expectations. The data were collected in DecemB88 Zxclusively for the purpose of economic anglysi
and have been handled and processed in aggregate fio full compliance with Italy’s law on the trmaent
of personal information.

The survey report has been prepared by Raffaeléagba Polcini and Giordano Zevi. Stefania Coscéael
is the editorial assistant for the Italian version.

We would like to thank all the companies that adreetake part.




SURVEY ON INFLATION AND GROWTH EXPECTATIONS

1. Introduction

The interviews for the December 2008 edition of Blaamk of Italy-Il Sole 24 Orequarterly
survey on inflation and growth expectations wengied out between 3 and 19 December 2008. A
total of 466 companies with at least 50 employestgipated in the survey, 274 of which operate
in the industrial sector and 192 in the servicesmse

The companies were asked to provide forecasts tnrbacroeconomic topics, such as the
inflation rate and the general situation of theustdal system in Italy, and on issues relatedhéort
own activities. In some cases, the forward-loolapinions are accompanied by backward-looking
assessments and, where possible, explanationsg@ielgrd of the factors behind the reported or
expected developments.

The main findings of the survey are summarized Wel®he appendices contain the
methodological notes, the detailed statisticaldsjhnd the questionnaire used.

2. Main Findings
Changes in companies’ selling prices

In December, companies report a 1.8 per cent isergmtheir selling prices in the past 12
months (2.5 for industry excluding construction &l in the North East), more than 1 percentage
point less than the figure reported in Septembel farly close to expectations expressed in
December 2007 (1.7 per cent; Figure 1 and TableH®)the next twelve months, they plan a rise
of 0.5 per cent, which is measurably lower thathim last survey, when the corresponding figure
was 2.4 per cent. Companies report that their prigé be driven down by competitors’ pricing
and, especially for industry, by changes in den{@adble 14).

Expectations of consumer price inflation in Italy

Inflation expectations for December 2009 are nowrl@bout one percentage point with
respect to expectations for September 2009, rgpdintee months ago. The increase in consumer
prices would set up to 2.8 per cent (Table 1)garé higher than those reported by professional
forecasters, plausibly reflecting an influence wm$’expectations of latest official data available
at the time of the interview (Figure 2).

In December 2008, consumer inflation was at 2.3pat, 0.3 percentage points lower than
expectations expressed by firms in December 20@T(E 3}.

As regularly seen, companies expect their pricegntoease by less than the general
inflation rate projected for the next 12 monthsiiWiespect to the past, companies usually report
lower price changes than the general inflation (&igure 4).

Assessment of the economic situation

The companies’ assessments of recent trends ingeéheral economic situation keep
worsening vis-a-vis September 2008: 87.4 per cénhe® companies interviewed think that the
economic situation in Italy is worse than three therago (was 56.1 in September), against 12 per
cent thinking there has been no change (Tablel&)sé& reporting an improved overall economic
situation are a negligible share. Firms havingrtheadquarters in the Centre report a relatively
less pessimistic view (17.8 per cent think the aitn has not worsened with respect to
September). 70.8 per cent evaluate the probaloifign improvement in the next three months at
zero and 23.8 per cent indicate a probability betwg and 25 per cent (Table 3). Relatively less
pessimistic expectations are reported by biggendifwith at least 1,000 employees) and in the
Centre.

! Provisional data.



Business climate

With respect to the preceding wave of the survey gbrcentage of firms envisaging a
worsening of the business climate has risen smifly (66.3 per cent, from 38 per cent in
September) while the percentage of firms foreseaibgtter climate reduces to a very modest 1.5
per cent (from 6.2 per cent; Table 5). 32.2 pet censider the business climate unchanged in the
next three months (was 55.8 per cent). Opiniongartcularly negative among firms in the South,
where 79.5 per cent expect a deterioration.

Economic prospects are affected above all by tramdemand (with a higher score with
respect to September; Table 7), in labour costsimmiedit conditions (with a lower score with
respect to September); only firms located in that®andicate a non-negligible effect of costs of
raw materials.

Expectations with regard to the business situatiorthe next three years are overall
positive: 48.7 per cent of companies expect an avgment, compared with 48.6 per cent in
September, and 24.3 per cent expect conditionsaisem, against 20.4 per cent in September
(Table 8). Industrial firms and those with at €280 employees show a greater share (above 50
per cent) of those expecting an improvement inniae three years, while companies expecting a
deterioration prevail in the North East and thetBd¢about 27 per cent).

Investment climate

Some 65.6 per cent of companies (38.4 in Septermumtge that the investment climate has
worsened in the last three months, 25.8 per cén® (B September) consider it unchanged and the
remaining 8.6 per cent (3.7 in September) thinkas improved (Table 9). Compared with the
previous quarter, the balance shifts from —34.#5@ percentage points. Opinions are particularly
negative among firms located in the Centre andSibeth (where only 2 per cent judge that the
climate has improved, as compared to 11.6 peripetie North) and among bigger firms, 70 per
cent of which indicate a deterioration.

Credit conditions

At the moment of the interviews, 56.6 per cent ompanies report unchanged credit
conditions with respect to September 2008 (Table A€cess to credit has become more difficult
than in the previous quarter according to 40.6geett of companies (compared with 26.7 per cent
in the last survey); 2.8 per cent think that credihditions have improved (was 1.5 per cent). The
gap between positive and negative responses franpaoies has widened to —37.8 from —25.2
percentage points overall in September 2008 ahiajieest among companies located in the Centre
(-49.4) and in the Soutk43), lowest in the North East (—26 percentage phint

Employment situation

The share of companies expecting to reduce thigl warkforce in the next three months
outweighs the share forecasting an increase (33.8gnt and 5.4 per cent respectively; Table 12).
The balance of forecasts of an increase and atiedus still negative and has deteriorated since
September 2008-83.9 against —12.7 percentage points). Balancevigdt (—17.6 percentage
points) for firms with at least 1000 employees. ifqms remain more pessimistic among industrial
firms than in services.



Figure 1
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Figure 2

Expectations of consumer price inflation in Italy
(percentage changes)
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Figure 3

Expectations of consumer price inflation in Italy and actual rate
(percentages
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METHODOLOGICAL NOTES

Al. The sample

Since 1999, the Bank of Italy and the daily newspdpSole 24 Orehave conducted a
quarterly survey on inflation and growth expectasioThe surveys are conducted in March, June
September and December.

The sample usually consists of around 500 companmiisat least 50 employees, which
operate in the main sectors of the economy, eXoejgigriculture and construction.

The sample is stratified by humber of employees1(®9, 200-999, 1000 and over), sector
(industry, services) and geographical area (NorgstVNorth-East, Centre, South and Islands) in
order to increase the accuracy of the estimateseSi minimum sample size is required for each
category of company considered relevant, the nunmdfecompanies selected is not always
representative of the relative share of that cateddis is particularly true of large companies.

Table la shows the composition of the sample bral@man by number of employees,
sector and geographical area.

Table 1a

Composition of sample and universe
(units, percentages)

; . ) Sample coverage rate
Sample size (a) Company universé’ (b) (a/b) *100

Number of employees

50-199 ..ooiiiiiiiiie " 210 16,983 1.2

200-999 ... " 156 3,370 4.6

Over 999 ....oovcveeviienn. . 100 485 20.6
Sector

INAUSHY oo, . 274 11,796 2.3

SerViCeS......ooveeiriiieeinns 192 9,042 2.1
Geographical area

North-West ..........ccccoueee. .. 169 8,358 2.0

North-East..........ccccceeneeee. " 158 5,871 2.7

Centre ... " 88 3,618 2.4

South and Islands........... 51 2,991 1.7
Total ceeeeeieeeeeee e " 466 20,838 2.2

(*) Istat (2005).
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A2. Data collection and estimates

The survey data are collected by a specialist cojmpehich distributes the questionnaire
to company managers who are well-informed abouttdp&es covered. The respondents usually
compile the questionnaire online using a purpostgded interface. A small number of the
companies submit their answers by fax (Table 2a).

Table 2a

Response rates and data collection via Internet
(units, percentages)

Companies contacted Response fate Data CO”eC(L?d via Internet

Number of employees

50-199...cciiiiiiiiiiiiiieens 579 36.3 95.2

200-999.....cciiiiiieiee, 312 50.0 96.2

Over 999 .....oovvvveeniieeny 123 81.3 96.0
Sector

INAUSHY ..o, . 565 48.5 95.3

ServiCesS......oovvveiiiiiieennns 449 42.8 96.4
Geographical area

North-West .......ccccccc.n.... . 400 42.3 95.9

North-East..........ccccceeneeee. " 316 50.0 96.2

Centre ......occcvvvveeeeeeennnn. 176 50.0 96.6

South and Islands........... 122 41.8 92.2
Lo )= | N . 1,014 46.0 95.7

(*) Percentage of companies contacted which ppstied in the survey. (**) Percentage of partidipgtcompanies
which completed the questionnaire via Internet.

The collected data are subject to an initial guatiheck so that any mistakes (resulting
from typing mistakes, for example) can be interedpand the existence of outliers and missing
data {tem non-respongecan be assessed. Using the correlation betweemdlicators obtained,
the missing data are imputed by means of stocheefi@ssion models, the parameters for which
are set after neutralizing outliers, where appedpti

The aggregates are evaluated using a weightindiceet for each sample unit which, at
the level of the stratification variables, take$oiraccount the ratio between the number of
respondent companies and the number of compantég ireference universe. In the evaluation of
the development of the variables attributed todbmpanies, the weighting also takes account of
the size of the participating companies in termshef number of employees, in order to provide
more accurate indications of expected macroecondavelopments.

In order to verify the impact of outliers on the anevalues for the main variables, the
standard estimators are accompanied by robust astis) specifically, values outside the range
between the 5th and the 95th percentiles are dbeaireshold values of those percentiles. The
results are generally in line with those obtaireaf the total sample (Table 3a).
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Table 4a contains indicators of the standard erobrthe main variables for the total
sample.

Table 3a
Estimates of the main variables surveyed and non-sponse
(percentages)
Missing
Mean Mean Median responses
(robust)
(percentages)
Consumer price inflation in Italy .............occeeeiiiieen.. 2.8 2.8 3.0 0.0
Change in own prices in the last 12 months....co...... 1.7 1.8 11 0.0
Change in own prices in the next 12 months.. ........ 0.4 0.5 0.0 0.0
Table 4a
Standard errors
Consumer price inflation iN ALY ..........ooo e . 0.07
Change in own prices in the 1ast 12 MONtNS .. eeereeeeeiiccii e 0.46
Change in own prices in the last 12 months (FORUSL)........cuvvviiieiiiiiiiieee e 0.41
Change in own prices in the next 12 MONTNS. . e eo e 0.23
Change in own prices in the next 12 months (robuUSt)...........ccccivieiiie e 0.16
Factors which will affect the business chte
(D=0 = 1 o o [P TP . 0.10
(@Y g I o o P UEPTT PP . 0.08
RAW MALEIAI PIICES ... eeeeeeieee ettt e ettt e e ettt e e e e e e e e et e e e e e e e e s e nbbeeeeeeaeeeeaannnnneeeeens L. 0.09
(1= oTo 10 ] gl o 1] = PP PU PP OPPPPR PP - 0.08
Availability and COSt Of CrEdit.........uiiiiiimiiiie it e e e e e e e e s e et aereaeas . 0.09
Factors which will affect companies’ prices
[D1=T 0= o Lo [ PP TP ROTPPP . 0.07
RAW MALEIAI PIICES ... eeeeeee e ettt e ettt e e ettt e e e e e e e e ettt e e e e e e e s e nbbeaeeeeaaeeeaannnrneeeeaas L. 0.07
1= T oo U oo 1] (=P PPPUPRRRR . 0.07
Pricing policies Of Main COMPELILOIS. ... ... eei it e ettt e e e e e rtere e e e e e e e e ennneeeeeeaaeeand . 0.07
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Table 1

Expectations of consumer price inflation in Italy
for the next 12 months

(percentages)
Rate of consumer price inflation
Number of employees
2.9
2.7
2.3
Sector
[ To 111 YU PPN PPRPPRRIN 2.7
ST /(o= PSP 2.9
Geographical area
NOMN-WEST ...t e e e e e e e e e e st ar e e e e e e s ensnnees 2.7
NN o 1 g B T S PRSPPI 2.7
(0= 11 = N 2.9
510101 g = Uy Lo ) =1 o o £ 3.3
TOMAL ettt ettt e e ee et ee e ee e e en e e 2.8
Memorandum items:
SePteMBEr 2008 .......ccoiiiiiiiiiiii it ereeree e 3.7
JUNE 2008 ..o e e e e e et e e rnaa e aarane, 3.5
Y= Vol T2 0 N 3.3
DECEMDET 2007 .. .. iiiiiiiiee e et et e e e e e e st e e e e e e e e et raaaaeaannnnrae 2.6
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View of the general economic situation

Table 2

(percentages)
Worse than Unchanged from Better than Total
previous quarter | previous quarter | previous quarter
Number of employees
50-199 ..o 87.5 12.1 0.4 100.0
200-999.....oeiiiiiiiee e 86.6 12.1 1.3 100.0
OVer 999 .....ooveeeereee e 90.3 9.7 0.0 100.0
Sector
Industry 88.0 11.1 1.0 100.0
Services 87.0 12.7 0.2 100.0
Geographical area
North-West.......ccccoeeiiiiiiinnenn. 88.1 10.9 1.0 100.0
North-East 88.0 11.5 0.4 100.0
Centre.....ocvveeeeeiiiee e 82.2 17.8 0.0 100.0
South and Islands.................... 90.9 9.1 0.0 100.0
L] = T 87.4 12.0 0.5 100.0
Memorandum items:
September 2008 ..................... 56.1 40.4 35 100.0
June 2008 ........ccovveeeiiiiieeins 49.9 44.3 5.8 100.0
March 2008..........cccceveiiiiennenn 72.6 26.1 1.3 100.0
December 2007. .......ccccueeunee. 52.7 42.3 5.1 100.0
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Table 3

Likelihood of an improvement in the general econona situation in the
next three months

(percentages)
None 1-25% 26-50% 51-75% 76-100%0 Total
Number of employees
50-199...ciiiii 71.9 22.4 4.9 0.8 0.0 100.0
200-999.....ciiiiiiee e 67.2 28.8 2.3 1.7 0.0 100.0
OVEr 999 ....coiiiiiiiiiiieee e 54.0 37.3 6.6 2.2 0.0 100.0
Sector
INAUSTTY .o .. 102 24.3 3.6 1.9 0.0 100.0
SEIVICES...oviviiiiiieieieieie e ... 712 23.3 53 0.3 0.0 100.0
Geographical area
North-West .......cccceevvivieeeniiineennnd . 718 20.2 6.1 1.9 0.0 100.0
NOMh-EaSt........cccovreviiieneniiieeens 70.0 26.0 3.3 0.7 0.0 100.0
CeNMIE .ot 66.0 29.2 4.9 0.0 0.0 100.0
South and Islands............ccccerveneas 74.9 22.8 2.2 0.0 0.0 100.0
TOtAl oo 70.8 238 4.5 1.0 0.0| 100.0
Memorandum items:
September 2008 .........cccceevveeeenne ... 525 37.4 7.2 21 0.8 100.0
June 2008........ccoceoveeieiieeieeen .. 472 38.3 9.6 4.1 0.8 100.0
March 2008..........ccccvvvrivinieninns .. 56.7 30.7 7.1 55 0.0 100.0
December 2007 ........cccceecvvveeennen. . 444 44.0 6.0 5.6 0.1 100.0
Table 4
Likelihood of an improvement in the general econona situation
in the next three months, by view of the current suation
(percentages
None 1-25% 26-50% 51-75% 76-100% Total
View of the current general economic
situation
Worse than in 9/2008 ................... ... 743 19.7 5.2 0.8 0.0 100.0
Unchanged from 9/2008 ............... ... 50.9 48.6 0.1 0.4 0.0 100.0
Better than in 9/2008..................... 100.0
TOtal v 70.8 238 45 1.0 0.0 100.0
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Three-month forecast of the business climate

Table 5

(percentages
Worsening No change Improvemen Total

Number of employees

50-199...ciiiiiiiiiiiiiii 66.3 325 1.2 100.0

200-999....c.ciiiiiieie e 65.9 315 2.6 100.0

Over999......cccceeiieiieeiiieee e, 69.9 285 15 100.0
Sector

INAUSEIY .o . 66.3 30.7 3.0 100.0

SEIVICES...cviiviiveeiesie et 66.3 33.4 0.3 100.0
Geographical area

North-West .......cccoveeeeeeiieeeeeenn. .. 63.2 35.7 1.0 100.0

North-East......ccccoevvvevieeiiieiieen . 66.0 30.7 3.3 100.0

CeNLIE .oveiieiiee et 63.2 36.4 0.4 100.0

South and Islands.............c.......... 79.5 20.3 0.2 100.0
L1 OO 66.3 32.2 1.5 100.0

Memorandum items:

September 2008..........cc.cccvveeenne 38.0 55.8 6.2 100.0

June 2008.......cccoevvieiiieniiienieens 29.2 65.2 5.6 100.0

March 2008..........cccceevvvvvevveeiennnns . 36.6 53.3 10.1 100.0

December 2007 .........cccvveeevveennn.. 29.7 61.8 8.5 100.0

Table 6
Three-month forecast of the business climate
by view of the general economic situation
(percentages)
Worsening No change Improvement Total

View of the current general economic
situation

Worse than 9/2008 ...................... 72.7 26.5 0.8 100.0

Unchanged from 9/2008.............. 22.8 72.5 4.7 100.0

Better than 9/2008...................... 100.0
TOtal weviieeie e 66.3 32.2 15 100.0
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Table 7

Factors which will affect the business climate
(average scorg$’

Change in | Change in owr] Change inraw| Change in Ci?ggi? in
demand™ prices material priceq labour costs conditions™

Number of employees

50-199....iiiiiiiiee e -1.0 -0.3 -0.1 -0.9 -0.8

200-999.....ccciiii e -11 -0.2 -0.1 -0.8 -0.9

Over 999....ccoevvieeeeiiieee e . -1.1 0.0 0.2 -0.5 -0.8
Sector

INAUSHY oo, -1.1 -0.3 0.0 -0.8 -0.9

SEIVICES....cveiteeieereeieere e . -1.0 -0.2 -0.2 -0.9 -0.8
Geographical area

North-West......ccccocvvevvennnnn. -0.9 -0.3 0.1 -0.7 -0.6

North-East........ccccevvvivennnnnd -1.2 -0.1 -0.1 -1.0 -0.9

Centre ...cooeeveeveeeeeeereeevs e -0.9 -0.3 -0.4 -1.0 -15

South and Islands................ -1.3 -0.3 -0.6 -0.8 -0.6
Total oo, -1.1 -0.3 -0.1 -0.8 -0.8

Memorandum items:

September 2008.................. -0.2 -0.2 -1.2 -1.0 -1.0

June 2008..........cccceveevieneendenn. -0.1 -0.1 -1.2 -0.9 -0.9

March 2008.........ccccveeviuueenns 0.0 -0.3 -11 -0.6 -0.6

December 2007................... 0.1 -0.1 -12 -0.8

(*) Companies’ views with regard to the directiordategree of the expected impact of each factoheim bwn business
conditions in the next three months (high/averagefincrease or decrease) were measured on a dcalg@ to 3. A
neutral position is indicated by 0.

(**) Until December 2007. this variable referredypto domestic demand.

(***) This variable has been included in the sungilyce March 2008.
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Three-year forecast of the business climate

Table 8

(percentages
Worsening No change Improvemen Total

Number of employees

50-199...ciiiiiiie e 24.7 28.0 47.2 100.0

200-999.....ciieee e . 22.6 22.6 54.9 100.0

OVEr 999 ....oiiiiiiieiiee e . 19.7 235 56.7 100.0
Sector

INAUSTTY .o . 22.9 24.5 52.6 100.0

SEIVICES...cvviitiectiecteeetiectee i) 25.3 29.0 45.7 100.0
Geographical area

North-West ........ccccoeeveeieiiecnenen. .. 22.3 28.0 49.7 100.0

NOMh-EaSt........cccouvreviieneaiiineene . 27.0 254 47.6 100.0

CENIIE oo 21.9 28.2 50.0 100.0

South and Islands.............cccuc.... 27.2 26.4 46.4 100.0
TOtAl oo 243 27.1 48.7 100.0

Memorandum items:

September 2008 .........cccceevveeeenne 20.4 31.0 48.6 100.0

June 2008........ccooceviiiiiiiieiieen 23.4 28.8 47.7 100.0

March 2008.........cccceeeuveieiieiieanins . 26.8 34.7 38.4 100.0

December 2007 ........cccccveuveueennnns 24.9 32.2 42.9 100.0
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View of the investment climate

Table 9

(percentages
Worse than Unchanged from Better than Total
previous quarter | previous quarter | previous quarter
Number of employees
65.0 26.8 8.2 100.0
68.0 21.3 10.7 100.0
70.5 225 7.0 100.0
Sector
Industry 69.7 23.9 6.4 100.0
Services 62.4 27.4 10.2 100.0
Geographical area
North-West..........cccevvvvviiviinen L. 67.1 22.0 10.9 100.0
NOMh-East........ccccovvvveeeiiinie . 56.9 30.4 12.6 100.0
Centre....ocveveeiieee e 72.1 27.1 0.9 100.0
South and Islands................... 70.5 26.1 35 100.0
TOUAl vt 65.6 258 8.6 100.0
Memorandum items:
September 2008.............c........ 38.4 57.9 3.7 100.0
June 2008 ........ccvveeeiiiiieeieas . 375 53.8 8.7 100.0
March 2008..........ccccvveeerinnnns 47.5 48.1 4.4 100.0
December 2007..........ccccuvnnnnnnd 374 56.5 6.1 100.0
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View on credit conditions for businesses

Table 10

(percentages
Worse than Unchanged from Better than Total
previous quarter | previous quarter | previous quarter
Number of employees
50-199 ... 41.4 56.1 25 100.0
200-999.....oeiiiiiiiee e 36.9 58.9 4.1 100.0
OVer 999 .....ooveevviieie e 40.8 57.5 1.7 100.0
Sector
INAUSEIY .o 41.1 56.1 2.8 100.0
SErVICeS ..o 40.3 57.0 2.7 100.0
Geographical area
North-West.......ccccoeeiiiiiiinnenn. 41.3 56.8 1.9 100.0
North-East........ccccceeeeiiiininnenn. 31.1 63.8 51 100.0
Centre....oocveee e 49.8 49.7 0.4 100.0
South and Islands................... 46.5 50.1 35 100.0
TOAl vt 40.6 56.6 28 100.0
Memorandum item:
September 2008 ..................... 26.7 71.8 15 100.0
June 2008 ........ccvveeiiiiiieies 22.7 74.3 3.0 100.0
March 2008..........ccccvveiivenennd . 19.1 77.4 35 100.0
Table 11

View on credit conditions for businesses by reque$br new credit lines or
extension of existing credit lines

(percentages
Worse than Unchanged from Better than Total
previous quarter | previous quarter [ previous quarter

Request for new credit lines or
extension of existing credit lines

YES ottt 74.6 23.8 1.6 100.0

NO .ot 24.5 72.2 3.3 100.0
Total oo 40.6 56.6 2.8 100.0
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Table 12

Three-month forecast of employment

(percentages
Declining Unchanged Rising Total

Number of employees

50-199...cciiiiiiiiiiiie e 38.0 57.1 4.9 100.0

200-999....ccciieiieee e 46.7 46.5 6.8 100.0

OVEr 999 ... 32.6 52.5 15.0 100.0
Sector

INAUSEIY ..o 41.6 57.1 1.3 100.0

SEeIVICES..coiiiiiiiiiiiiiee e 375 53.9 8.6 100.0
Geographical area

North-West .........ccoocveeiiinens . 37.9 57.8 4.2 100.0

North-East 38.0 55.1 6.9 100.0

Centre ..o 42.1 53.7 4.2 100.0

South and Islands................... 42.2 50.5 7.3 100.0
TOAl eeveeee et 39.3 55.3 5.4 100.0

Memorandum items:

September 2008.............coee.... 25.4 62.0 12.7 100.0

June 2008.........ccceeeeiiiree e 20.1 65.5 14.4 100.0

March 2008...........cccveeeercvnneeaod 14.8 63.5 21.7 100.0

December 2007............ccocuv.e.. 16.4 59.9 23.7 100.0
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Table 13

Change in companies’ selling prices

(percentages”
Rate of change in selling prices...
... compared with 12 months earlier ... compared with 12 months
earlier
Mean (robust) Mean (robust)
(**) (**)

Number of employees

50-199...ciiiiiiiiiiee e 1.8 0.5

200-999.....iiiiiie 1.6 11

Over 999......ccviiiiivi e, 1.9 0.3
Sector

INAUSHY ..o 25 0.5

SEIVICES....oviiiriieeii e 15 0.6
Geographical area

NoOrth-West .......ccoeieiiiiiiiiiiiieeeeee 1.3 0.4

North-East.........cocoveveiiiiieniiiciiees 2.6 1.2

Centre ..o, 1.9 0.1

South and Islands...........cc.cceeeuerne 1.3 13
o ] = | R 1.8 05

Memorandum items: Rate of change in selling prices

September 2008 ..........cccovcvveeiinnenn. 29 2.4

June 2008........coiiiiiiiie e 2.6 2.7

March 2008........cccooeviiiiiiiiiiiieaeee, 2.2 1.7

December 2007 ........ccoeeverirneennnee. 1.7 17

(*) Companies’ responses are weighted by the numiferemployees to account for the impact of size.
(**) Values outside the range between the 5th dred 95th percentiles have been set at the threstable:s of those
percentiles.
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Table 14

Factors affecting companies’ selling prices
(average scorgg’

")

Number of employees

50-199...cciiiiiiiied, -0.6 -0.1 0.5 -0.6

200-999......cciiiiiieiiiieenne -0.3 -0.1 0.4 -0.5

Over 999......cccceevvveeennns -0.1 0.3 0.0 -0.6
Sector

INAUSHY....coveeiiiiecieee, -0.6 -0.1 0.4 -0.6

SEIVICES....cooevvieriiirarienns -0.1 0.2 0.2 -0.6
Geographical area

North-West........cc...ccvveees -0.2 -0.2 0.1 -0.8

North-East..........ccceevnnee, -0.5 0.0 0.5 -0.5

CeNtre...ccovevveeveeeeieceannche -0.1 0.5 0.2 -0.5

South and Islands.........., -0.5 -0.2 0.1 -0.4
I ] - | -0.3 0.1 0.2 -0.6

Memorandum items:

September 2008............. 0.0 0.7 0.6 -0.4

June 2008.........cccccevunen 0.1 11 0.6 -0.1

March 2008............c........ 0.1 0.7 0.6

December 2007.............. 0.1 0.7 0.6

(*) Companies’ views with regard to the directiondadegree of the impact of each factor on futulessarices
(high/average/low increase or decrease) were measam a scale of3 to 3. A neutral position is indicated by 0.
Companies’ responses are weighted by the numbenglbgees to account for the impact of size.

(**)This variable has been included in the surviemecs June 2008.
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Appendix C

Questionnaire






IL SOLE 24 ORE-BANK OF ITALY SURVEY ON INFLATION AND GROWTH EXPECTATIONS — DECEMBER 2008
Company
Address
Name and position of respondent

Telephone Fax E-Mail

= Instructions: Where you are asked to state percentage changes, please indicate the sign in the first box on the left
(+ for increases; — for decreases).

Please state the NUMBER OF EMPLOYEES (latest data available) Y Y O |

SECTION A — GENERAL ECONOMIC SITUATION IN ITALY
A1l. In October consumer price inflation, measured by the annual change in the HARMONIZED INDEX OF CONSUMER
PRICES, was 3.6 per cent in Italy and 3.2 per cent in the euro area. What will it be in ITALY 12 months from now? 1%

A2. Compared with 3 months ago, do you think that the economic situation in Italy is O better O unchanged O worse
A3. What is the likelihood of an improvement in the economic situation in Italy in the next 3 months?
(3 None (3 From 1% to 25%[J From 26% to 50% [J From 51% to 75% [ From 76% to 99% (J 100%

SECTION B —BUSINESS CLIMATE FOR YOUR COMPANY

How you think the business climate for your company will be
B1. in the next 3 months? better unchanged O worse B2. in the next 3 years? O better O unchanged O worse

Please indicate whether and to what degree the following FACTORS will affect your company’s business in the next 3 months.
Will the impact will be negative, none or positive? Impact: 1=low, 2=average, 3=high.

Factors affecting the company’s business Effect on company’s business Magnitude (if negative/positive)
In the next 3 months Negative None Positive Low Average High
B3. The impact of developments in DEMAND on your business will
be P P Y 1| 21__| 31__| 1_| 21__| 31__|
B4. The impact of developments in YOUR PRICES on your business
. P P y 1_| 20| 31| 1_| 20| 31|
will be ...
B5. The impact of developments in RAW MATERIAL PRICES ONn your
: : 1| 2|_| 31 1| 2| 31
business will be ...
B6. The impact of developments in LABOUR COSTS on your business
. P P y 1_| 20| 31| 1_| 20| 31|
will be ...
B7. The impact of developments in AVAILABILITY AND COST OF CREDIT
: - 1| 2|_| 31 1| 2| 31
on your business will be ...

B8. Compared with 3 months ago, do you think that the investment climate is O better O unchanged O worse

B9. Compared with 3 months ago, credit conditions for your company are now O better O unchanged O worse

B10. Is your view the result of a request for a new credit line (or for an extension of an existing credit line)? O Yes O No
B11. If your answer to B9 is ‘Worse’ and to B10 ‘Yes’, was the credit you requested

not granted a - granted but at worse conditions than usual (less credit than that requested and/or at a higher cost) O - refused
by you because the conditions were worse than usual

SECTION C — CHANGES IN YOUR COMPANY'S SELLING PRICES
C1. In the last 12 months, what has been the average change in prices charged by your company? |__| |__|_|.|__|%

C2. Over the next 12 months, what do you expect to be the average change in prices charged by your company? |__| |__|__|.|__|%

Please indicate in which direction and to what degree the FACTORS below will affect your selling prices over the next 12 months.
Please indicate whether the impact will be downward, neutral or upward. Degree: 1=Ilow, 2=average, 3=high

i . Effect on prices charged by the ;
Factors affecting the company’s prices company Magnitude (downward/upward)
in the next 12 months
Downward | Neutral Upward Low Average High
C3. The impact of developments in OVERALL DEMAND ON your prices
, P P youre 1| 21| 30 | 1| 21| 31|
will be ...
C4. The impact of developments in RAW MATERIAL PRICES On your
; ; 1| 2|__| 31| 1| 2|__| 31|
prices will be ...
C5. The impact of developments in LABOUR COSTS on your prices
, P P yourp 1| 21| 31 | 1| 21| 31|
will be ...
C6. The impact of developments in PRICING POLICIES OF MAIN 1 2| 3| 1 2| 3|
COMPETITORS on your prices will be ... - - - — - -
SECTION D — WORKFORCE Decrease | Not change | Increase
D1. The TOTAL number of employees over the next three months will 1| 2|__| 3|







I -
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I -
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GENERAL INFORMATION

Unless indicated otherwise, figures have been computed by the Bank of Italy.
Symbols and Conventions:
— the phenomenon in question does not occur;
the phenomenon occurs but its value is not known;
the value is known but is nil or less than half the final digit shown.
Figures in parentheses in roman type () are provisional, those in parentheses in italics ()

are estimated.

The tables are identified both by a number and by an alphanumeric code that defines the
content of the table in the database in the electronic archive in which information to be
released to the public is held. A similar code identifies the different aggregates shown in
each table.

The methodological notes in the last part of the Supplement are identified by electronic
codes that refer to the tables and, within each table, to the individual aggregates. Notes
that refer to a single observation are also identified by the date of that observation.

SUPPLEMENTS TO THE STATISTICAL BULLETIN

Money and Banking (monthly)

The Financial Market (monthly)

The Public Finances, borrowing requirement and debt (monthly)

Balance of Payments (monthly)

Financial Accounts (quarterly)

Payment System (half yearly)

Public Finance Statistics in the European Union (annual)

Local Government Debt (annual)

Household Wealth in Italy (annual)

Sample Surveys (irregular)

Methodological Notes (irregular)

All the supplements are available on the Bank of Italy s site (www.bancadlitalia.it).

Requests for clarifications concerning data contained in this publication can be sent by e-mail to
statistiche@bancaditalia.it
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