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GENERAL INFORMATION

I - Unless indicated otherwise, figures have been computed by the Bank of Italy.
II - Symbols and Conventions:
— the phenomenon in question does not occur;
the phenomenon occurs but its value is not known;
the data are not statistically significant;

the value is known but is nil or less than half the final digit shown.
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This publication contains the main findings of Benk of Italy/Il Sole 24 Ore survey on inflationdagrowth
expectations. The data were collected in DecembB8i7 Zxclusively for the purpose of economic anglysi

and have been handled and processed in aggregate fio full compliance with Italy’s law on the trimaent
of personal information.

We would like to thank all the companies that adreetake part in the survey.




SURVEY ON INFLATION AND GROWTH EXPECTATIONS®

1. Introduction

The interviews for the December 2007 edition of Baak of Italy-Il Sole 24 Ore quarterly
survey on inflation and growth expectations wergied out between 3 December 2007 and 4
January 2008. A total of 467 companies with asl&® employees participated in the survey, 257
of which operate in the industrial sector and 2ithe services sector.

The companies were asked to provide forecasts tinrbacroeconomic topics, such as the
inflation rate and the general situation of theustdial system in Italy, and on issues relatedhéirt
own activities. In some cases, the forward-loolapgnions are accompanied by backward-looking
assessments and, where possible, explanationg@iglgrd of the factors behind the reported or
expected developments.

The main results of the survey are summarized heldbine appendices contain the
methodological note, the detailed statistical talaled the questionnaire used.

2. Mainresults
Expectations of consumer priceinflation in Italy

Inflation is expected to be 2.6 per cent over thgtri2 months, an increase vis-a-vis the
2.1 per cent recorded in September 2007 (TabledlFagure 1). In December 2007, the rate of
consumer price inflation was 2.8 per cent, 0.6 gatage points higher than companies expected in
December 2006 (Figure 2).

Assessment of the general economic situation

The companies’ assessments of recent trends drenathly negative: 52.7 per cent of
companies think that the general economic situatioltaly has worsened compared with three
months earlier, 42.3 per cent think it is unchangea 5.1 per cent think it has improved. The gap
between negative and positive assessments hasesdidempared with the previous quarter, from
—31.8 to —47.6 per cent (Table 2). The balancepifion, which was negative in all groups of
companies, was however less pessimistic in ther€€nB88.1 per cent), and among those with at
least 1,000 employees (—33 per cent), but moretivega the North-East (—54.3 per cent) and in
the South and Islands (-55.7 per cent).

Business environment

Although 61.8 per cent of companies believe thetrthusiness environment will remain
unchanged in the next three months, the shareosétivho expect an improvement is considerably
less than the share of those who expect the situediworsen (8.5 per cent compared with 29.7 per
cent; Table 5). The differential between the twti@mys has increased since the last survey (—21.2
per cent compared with —8.5 per cent in September).

As in the past, companies view the effects of fpredemand as generally positive
(assessed as 0.6 on a scale of -3 to 3), whiletktely that the effects of increases in labour £ost
and raw materials prices will have a negative impactheir business in the next quarter (0.8 and
—1.2 respectively), worse than in September 20@bIET7).

Expectations with regard to the business situatiothe next three years remain positive
and substantially unchanged compared with Septendt#®® per cent of companies expect an
improvement (compared with 42.5 per cent in Sep&inlvhile 24.9 per cent expect conditions to

1 Prepared by Raffaele Tartaglia-Polcini



worsen (22 per cent in September; Table 8). Bakrare positive across all categories, and
relatively more favourable in the industrial sec{é8.6 per cent gave positive responses against
25.6 per cent negative responses), medium-sizens fi#4.9 per cent against 21.4 per cent) and the
Centre (56.9 per cent against 19.4 per cent).

Investment environment

Some 56.5 per cent of companies judge that thesiment environment has remained
unchanged in the last three months (compared witB per cent in the last survey; Table 9).
Nevertheless, the balance of opinion between ogtiicnand pessimistic views is still negative and
is more pessimistic than in the previous quan&l(3 percentage points against —27.8). The
balance of opinion is a little less negative amooigpanies in the South and Islands (—18.7).

Employment

With regard to total employment, three-month fostsaf an increase outweigh those of a
reduction (23.7 per cent compared with 16.4 pett;c€able 10). The balance of opinion has
remained virtually unchanged since September. Rexnteemployment shows a positive balance,
(3.6 percentage points) greater than the baladatedeto fixed-term employment (1.9 percentage
points), although the differential of 1.7 percemtgmpints between the two values has narrowed
since the last survey when it was 6.1 percentage)o

Changes in companies’ sales prices

On average, companies reported a 1.7 per centaselia their sales prices in the past 12
months, 0.4 percentage points less than they expect@eaember 2006. For the next year, they
expect a rise of 1.7 percentage points (Table@dmpanies in the South and those in the industry
sector have experienced greater increases in ghkis prices in the last 12 months (2.7 per cent
and 2.2 per cent respectively) and are also fotiagagreater increases than the other categories in
the next twelve months (2.5 per cent and 2.3 pet) ce

Companies report that tensions in pricing can bglaiixed mainly by changes in raw
materials prices and, to a lesser extent, chamgiae iexchange rate of the euro (Table 12).

There is a general expectation among companieshbiatprices will increase by less than
the general index in the course of the next 12 hwmnThe differential vis-a-vis forecasts for
December 2008 is 0.9 percentage points (Figurd13. difference between the annual inflation
rate reported in December 2007 and the price iseeeeported by companies over the same time
period is 1.1 percentage points.

2 \We refer here to the robust (winsorized) estintizaé in order to limit the impact of outliers,dalculated by setting the variables that
are outside the range between the 5th and thep@btientile at the threshold values of those peitesnSee the Methodological Note.



Figure 1
Expectations of consumer price inflation in Italy and actual rate
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Figure 2

Differential between expected and actual inflatiomates
(percentage poinjs
1.5

T R LR TP

-1.5

Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun Sep Dec Mar
00 00 01 01 01 01 02 02 02 02 03 03 03 03 04 04 04 04 05 05 05 05 06 06 06 06 07 07 07 07 08



Figure 3
Differential between inflation rate and price changes reported by companies:

forecasts and actual outcome
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(1) Winsorized estimatestalues outside the range between the 5th and tlie @&rcentiles
have been set at the threshold values of thosespéies.
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METHODOLOGICAL NOTE

Al. The sample

Since 1999, the Bank of Italy and the daily newspdp Sole 24 Ore have conducted a
quarterly survey on inflation and growth expectagioThe surveys are conducted in March, June
September and December.

The sample usually consists of around 500 compawigs at least 50 employees which
operate in the main sectors of the economy, exfmpagriculture and construction. The most
recent survey covered 467 companies, 257 fromrttastrial sector and 210 from the services
sector.

The sample is stratified by humber of employees1(®9, 200-999, 1000 and over), sector
(industry, services) and geographical area (NorgstVNorth-East, Centre, South and Islands) in
order to increase the accuracy of the estimatesnékd to ensure a minimum sample size for each
category of company considered relevant means ithatpme cases, the number of companies
selected is not representative of the relativeeslofithat category. This is in particularly true of
large companies.

Table 1a shows the composition of the sample bral@mn by number of employees,
sector and geographical area.

Table 1a - Composition of sample and universe
(units, percentages)

Sample size Company univers® Sample coverage rate
(a) (b) (a/b)*100

Number of employees

50-199 ..oooiiiiiiiie, . 185 16,773 1.1

200-999 ..., . 169 3,353 5.0

Over 999 ... . 113 478 23.6
Sector

INAUSEY ..o, .. 257 11,954 2.1

SEeIVICES...uviiiiiiiiiieeeee 210 8,650 2.4
Geographical area

North-West ...........cccevvvnnnd .. 180 8,329 2.2

North-East..........cccceeeeee .. 151 5,860 2.6

Centre ....cceveeveeeiiii, " 90 3,542 2.5

South and Islands........... 46 2,873 1.6
TOtal ..o . 467 20,604 2.3

(*) ISTAT (2004).



A2. Data collection and estimation

The survey data are collected by a specialist compéhich distributes the questionnaire
to company managers who are well-informed about ttpics covered by the survey. The
questionnaire is usually compiled online via a psgdesigned interface made available to the
respondents. A small number of the companies submiit answers by fax (Table 2a).

Table 2a - Response rates and data collection viatérnet
(units, percentages)

Companies contacted Response fate Data C""EC(ESO' via Internet

Number of employees

50-199...ciiiiiiiiieeed 543 34.1 84.9

200-999......ccviiiiiiiieeeeed 326 51.8 92.3

Over 999 .....oovveveiiiieenny 122 92.6 90.3
Sector

INdUStIY ...ooeeeiiiieeiiiee, . 546 47.1 89.9

SEeIVICES...cvevvreveeieeieenns 445 47.2 87.6
Geographical area

North-West .......ccccccenneee. . 389 46.3 88.3

North-East..........ccceeeuneens . 316 47.8 91.4

Centre ..coooeeeveiieeeeeee, 177 50.8 87.8

South and Islands........... 109 42.2 84.8
TOtal oo 991 47.1 88.9

(*) Percentage of companies contacted which ppatied in the survey. (**) Percentage of partidipgtcompanies
which completed the questionnaire via Internet.

The collected data are subject to an initial qualiteck so that any incorrect data (resulting
from typing mistakes, for example) can be interedpand the existence of outliers and missing
data {tem non-respongecan be assessed. Using the correlation betweemdhicators obtained,
the missing data are imputed by means of stochesjiession models, the parameters for which
are set after neutralizing outliers, where appedpri

The aggregates are evaluated using a weightindiceet for each sample unit which, at
the level of the stratification variables, takesoiraccount the ratio between the number of
respondent companies and the number of companibg ireference universe. In the evaluation of
the development of the variables attributed todbmapanies, the weighting also takes account of
the size in terms of the number of employees ofpdaticipating companies, in order to provide
more accurate indications of expected macroecondeielopments.

In order to verify the impact of outliers on the anevalues for the main variables, the
standard estimators are accompanied by robust astis) specifically, values outside the range
between the 5th and the 95th percentiles have seteat the threshold values of those percentiles.
The results are generally in line with those oladifrom the total sample (Table 3a).

Table 4a contains indicators of the standard eirorslation to the main variables for the
total sample.
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Table 3a — Evaluation of the main variables obtaind and missing responses

(percentages)
Mean (rl\élgﬁgt) Median r(’\e/lslzzlrr:sges
(percentages)
Consumer price inflation in ltaly ........c.ccceeeeeiiiiiiinnnn 2.6 2.6 25 0.0
Change in own prices in the previous 12 months......... 2.5 1.7 1.3 30.4
Change in own prices in the next 12 months.. ..o..... 1.7 1.7 1.6 28.7
Table 4a — Standard errors
Consumer price iNflation IN ALY ........oooier e . 0.03
Change in own prices in the last 12 months (FORUSL)........ccuvviiiieiiiiiieeee e 0.24
Change in own prices in the next 12 months (robuSt)...........cccovviiiiei e 0.13
Factors which will affect businessnditions:
DOMESHIC HEIMANG......ceiiiiiiiieiite et s ettt e e et e e et e e s e e s st e e s s e e e s nnneeessnnneeennnes . 0.10
FOreign deMANG .....cooiiieiiii ettt e e e e e s s e bbb e et e e e e e e e snbbeeeeeeeeeeaannnnes L. 0.07
(O g I o (o = OO UPPT PP . 9.0
RAW MALETIAIS PIICES .. .veieeiiiieee ettt seeeeee ettt ettt e e e ettt e e ettt e e e sab e e e s abbe e e e snateee e enbbeeeennteeeeenneeas . 0.08
(1= o To T U] gl o L1 =TT PPPP PP " 8.0
Factors which will affect companigwices:
(D=7 40 F= o T TP PP PRSI . 08.
Raw materials prices 0.08
LADOUE COSES ...ttt ettt st et s e e st e et sane e . 6.0
EXChange rate Of the QUIO.......iii i e e e e a e . 0.07

13
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Table 1 - Expectations of consumer price

inflation in Italy for the next 12 months
(percentages

Consumer price inflation rate

Number of employees

2.7
2.6
2.4
Sector
1o 111 VSRS PPPRRRIN 2.8
1= AV ol O UU PR UPPPPPPRTR 2.6
Geographical area
NOIN-WEST ... et e e e e e e s et rer e e e e e e e e annees 2.6
[N o1 g B T P T SEPP 2.6
(O] o 1 1T O PP PP PP PPPPPPPPRPPPN 2.6
SOULh @Nd ISIANAS .....cooiiiiiiiiiiii et e 2.7
o] = OSSR 2.6
Memorandum items:
SeptemBDeEr 2007 ..ot e 2.1
JUNE 2007 e e e e e e e aaaees 2.1
MAICH 2007 .....eiiiiiie ettt e e et e e e e e e e e e e e e e s e nntb e e araaaeeeeannnneaes 2.1
DECEMDBET 2006........eeiiiiiiiieiiiiiee et mms ettt e st e e nabe e e e st e e e snbaee e s snbneee s 2.2

Table 2 — View of the general economic situation

(percentages)
Worse than Unchanged from Better than Total
previous quarter [ previous quarter | previous quarter
Number of employees
50-199 ..ttt 54.9 395 5.6 100.0
200-999.....coiiiiiiieiee e 43.1 54.8 2.1 100.0
OVer 999 ....ccoovviiiieiiieieee 38.9 55.2 5.9 100.0
Sector
INAUSETY oo 55.7 395 4.8 100.0
SEIVICES ..o 50.4 44.3 53 100.0
Geographical area
North-West........cccccceeeiiiiiinenn. " 51.5 41.4 7.1 100.0
North-East.........cccccevvievnennnn 56.7 40.9 24 100.0
Centre.. ..o 42.8 52.5 4.7 100.0
South and Islands.................. 60.5 34.7 4.8 100.0
Total e 52.7 423 5.1 100.0
Memorandum items:
September 2007 ...........ccuveee. .. 39.3 53.2 7.5 100.0
June 2007 ...covveeiieeniieeieeeees .. 14.0 60.3 25.7 100.0
March 2007 ........cccevvveeiiinennnn . 10.1 48.3 41.7 100.0
December 2006................... 17.5 58.3 24.2 100.0
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Table 3 - Likelihood of an improvement in

the general economic situation in the next three amths

(percentages)
Zero 1-25 26-50 51-75 76-100 Total

Number of employees

50-199...ciiiiiiiiiiieiriii s .. 448 43.8 5.7 5.7 0.0 100.0

200-999....ccciiiiiiiiie e .. 439 45.4 5.4 5.2 0.0 100.0

OVEr999.....coovviiiiiiiiieeeeeeeeeeeeeeeaes . 311 38.0 23.1 5.1 2.7 100.0
Sector

INAUSETY ..o .. 46.8 44.1 54 3.7 0.0 100.0

SEIVICES.....ccvvieeiieiee e . 427 43.9 6.4 7.0 0.1 100.0
Geographical area

North-West .........cccoeeveeiiiiiiiieeeeeend . 41.3 42.9 7.6 8.1 0.1 100.0

NoOrth-East........ccccvvveveeeeeiieciinnnnn. .. 489 41.4 5.2 4.6 0.0 100.0

CENIE .o 48.9 39.5 7.4 4.2 0.0 100.0

South and Islands.........cccc.c......... 38.5 58.5 11 2.0 0.0 100.0
Lo | 44.4 44.0 6.0 5.6 0.1 100.0

Memorandum items:

September 2007 .........ccccvvveeeenn . 41.2 45.4 9.3 3.5 0.5 100.0

June 2007 ... . 22.5 48.9 15.3 11.2 2.0 100.0

March 2007 ........ccceeeeeeeeeiiiieeeeeean, 15.5 50.6 18.0 13.2 2.7 100.0

December 2006............ccccvvvunnnnnn. 28.0 48.7 13.8 8.9 0.5 100.0

Table 4 - Likelihood of an improvement in the geneaal economic situation
in the next three months, by view of the current suation

(percentages
Zero 1-25 26-50 51-75 76-100 Total

View of the current general economic
situation

Worse than in 9/2007 ................... ... 57.0 37.1 4.0 1.9 0.0 100.0

Unchanged from 9/2007 ............... .. 3438 50.4 9.0 5.9 0.0 100.0

Better than in 9/2007..................... .. 0.0 55.5 15 41.9 1.1 100.0
TOtal .o 44 .4 44.0 6.0 5.6 0.1 100.0
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Table 5 - Three-month forecast of the business emenment

(percentages
Worsening No change Improvemen Total

Number of employees

50-199. ..o . 30.7 60.8 8.5 100.0

200-999.......ciiiiieie e . 24.7 66.9 8.3 100.0

OVEr 999 ....oiiiieieeiie e . 31.6 58.7 9.7 100.0
Sector

INAUSENY .o . 22.3 66.7 11.0 100.0

SEIVICES...ciiiiiiiee e 35.2 58.1 6.7 100.0
Geographical area

NOrth-West ......ccoovvvveeeiiienieennn) .. 28.4 63.4 8.2 100.0

North-East.......cccoovvevieennieiieenne . 34.1 59.6 6.3 100.0

CEeNIE oo . 25.1 69.7 5.2 100.0

South and Islands........................ 30.2 514 18.4 100.0
TOtAl ..o, 29.7 61.8 8.5 100.0
Memorandum items:

September 2007 ......cccceevevveeeneii e 22.0 64.5 135 100.0

June 2007 ......ooviiiieeiieiiiiineeeee fe 11.0 71.4 17.6 100.0

March 2007......ccccoveveiieeniieennnnn. 9.8 66.2 23.9 100.0

December 2006...........ccccvveeerennn fonne 12.6 70.5 16.8 100.0

Table 6 - Three-month forecast of the business emenment,
by view of the general economic situation
(percentages)
Worsening No change Improvement Total

View of the current general economic
situation

Worse than 9/2007 ...................... 48.5 46.7 4.8 100.0

Unchanged from 9/2007............... 104 81.0 8.6 100.0

Better than 9/2007 ....................... 6.2 47.8 46.0 100.0
TOtal cveceveeeececece e 29.7 61.8 8.5 100.0
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Table 7 - Factors which will affect the business efronment
(average scorg®

demand demand prices prices labour costs

Number of employees

50-199....ccciiiiiieiiiiee e 0.1 0.6 -0.1 -1.2 -0.8

200-999....cciieiiiiee e . 0.3 0.5 0.0 -1.0 -0.8

Over 999.....ccevviieeeiiiieeens .. =01 0.4 -0.1 -0.9 -0.7
Sector

INAUSTIY .o . 0.2 0.9 -0.2 -1.3 -0.9

SEeIVICES...uvviiiieeeiiiiiiiiiaeaes . 0.1 0.4 0.0 -11 -0.7
Geographical area

North-West.........ccoceevnne.] 0.3 0.6 0.0 -1.2 -0.7

North-East..........cccceevvveenn. -0.1 0.6 -0.2 -1.2 -0.9

Centre ...oooeeeeeieieeeeeeeee e 0.3 0.5 0.2 -1.0 -0.8

South and Islands.............. 0.1 0.6 -0.4 -1.1 -0.8
Total oo 0.1 0.6 -0.1 -1.2 -0.8
Memorandum items:

September 2007.............. 0.4 0.6 0.1 -1.0 -0.6

June 2007........cccceveneennn. 0.6 0.7 0.1 -0.7 -0.6

March 2007................... 0.8 0.8 0.3 -0.6 -0.6

December 2006............... 0.7 0.6 0.2 -0.8 -0.5

(*) Companies’ views with regard to the direction atefjree of the expected impact of each factor em Husiness
conditions in the next three months (high/averayefhcrease or decrease) were measured on a scaig @f 3. A
neutral position is indicated by O.
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Table 8 - Three-year forecast of the business eneinment

(percentages
Worsening No change Improvemen Total

Number of employees

B50-199...ciiiiiiiee e 255 321 42.5 100.0

200-999.....cciiieee e 214 33.7 44.9 100.0

OVEr 999 ....oiiieiiie e 29.2 24.2 46.6 100.0
Sector

INAUSEIY .o . 25.6 25.7 48.6 100.0

SEIVICES.....viiviirieieeie e e 24.3 37.0 38.7 100.0
Geographical area

NOrth-West .......cccceeevvveeeeiiireeeenns .. 22.1 35.6 42.2 100.0

NOMh-EaSt........cccovreriiiireniiieeenns . 304 33.2 36.4 100.0

CONMIE oot . 19.4 23.7 56.9 100.0

South and Islands........................ 28.4 31.2 40.4 100.0
TOtAl ..o, 24.9 32.2 42.9 100.0
Memorandum items:

September 2007 .........ccccvveeenennnn. 22.0 35.4 42.5 100.0

June 2007 .....coeeeeeiiiee e 22.8 31.0 46.2 100.0

March 2007.......c.ccccevveveieeeeinennas . 18.6 28.0 53.4 100.0

December 2006.............covunvennne 17.2 32.7 50.1 100.0
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Table 9 — View of investment environment

(percentages
Worse than Unchanged from Better than Total
previous quarter | previous quarter | previous quarter
Number of employees
50-199....cciiiiiiiiiiiie e 39.6 54.1 6.4 100.0
200-999....cccoiiiiiiiiieee e 26.7 68.6 4.7 100.0
Over 999 ....ooovevevviieeenieeen e 30.8 61.0 8.2 100.0
Sector
INAUSEIY oo 34.6 58.4 7.0 100.0
SEeIVICES....cciviiiiiieiee e 395 55.0 5.5 100.0
Geographical area
North-West......ccccceeeevviccninenn o 40.6 555 3.9 100.0
NOrth-East.......cccccoovveeeeiinnennfon 41.3 52.1 6.6 100.0
Centre.....ovveeceee i, 26.3 70.2 35 100.0
South and Islands...................b... 33.7 51.3 15.0 100.0
TOtaAl oo 37.4 56.5 6.1 100.0
Memorandum items:
September 2007 .........cccveennl) 34.9 57.9 7.1 100.0
June 2007 ....ceeeeveeeeeeeeneeen 16.3 70.9 129 100.0
March 2007 ........ccccevveveenenas) . 15.8 63.5 20.7 100.0
December 2006................... 24.1 59.2 16.6 100.0
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Table 10 - Three-month forecast of employment
(percentages

Total employment

Permanent employment

Fixed-templeyment

Declining|[ Unchanged Rising | Declining| Unchanged Rising | Declining| Unchanged Rising

Number of employeeq

50-199......cevvvieee 15.1 62.8 22.1 9.5 76.9 13.6 14.0 710 15.0

200-999............... 21.2 47.3 31.5 195 58.3 22.2 175 60,2 22.3

Over999............ 29.2 41.8 29.0 34.0 40.3 25.7 16.8 52/1 31.7
Sector

Industry............... . 224 61.7 15.9 17.9 73.2 8.9 15.6 727 11.7

Services............... . 118 58.6 29.5 6.9 73.2 19.9 13.9 66.(1 20.0
Geographical area

North-West .......... 14.4 63.1 22.6 12.1 75.1 12.9 9.3 762 145

North-East........... . 154 555 29.1 7.3 71.3 21.4 19.2 582 22.6

Centre ................. 21.7 545 23.8 20.3 64.8 144 20.y 62/0 17.3

South and Islands|. 17.4 67.6 15.0 7.5 834 9.1 12.4 79.9 7.7
Total coveeeeeeel 16.4 59.9 23.7 11.6 73.2 15.2 14.6 68)9 16.5
Memorandum items:

September 2007.). 16.6 59.6 23.9 11.7 71.p 17.. 13.9 72.9 13.:

June 2007..........., .. 18.4 51.7 30.0 14.2 63.F 22.. 14.5 63.0 | 22.

March 2007........., . 184 46.5 35.1 16.6 576 .925 13.2 59.6 | 27.c

December 2006... 19.0 49.7 314 15.6 60.9 23.9 14.4 627 229
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Table 11 — Change in companies’ sales prices

(percentages”
Rate of change in sales prices...
... compared with 12 months earlier ... in the next 12 months
Mean (robust) Mean (robust)
(**) (**)

Number of employees

50-199...ciiiiie e e 1.8 2.0

200-999....c e s 1.8 2.0

OVEr 999 ... 1.7 1.4
Sector

INAUSEIY . 2.2 2.3

SEIVICES. ..ot et 1.6 15
Geographical area

NOMh-WeSt .......coveiiiiiiiiieee e, 1.7 1.8

NOMh-EaSt........cvviieeiieeieiiieeeee e 1.6 2.0

Centre ..o 1.6 1.1

South and Islands..........ccccceeeeiiiives e 2.7 2.5
L 17 | OO 1.7 1.7
Memorandum items: Rate of change in sales prices

September 2007 S 1.8 2.2

JUNE 2007 ... 2.5 1.9

March 2007 ........cccoveeeeeeeeeereeeeen e 3.1 1.7

December 2006........cccooeervereeenieenere e L. 21 2.1

(*) Companies’ responses are weighted by the numbemployees to account for firms’ size.

(**) Values outside the range between the 5th dred35th percentiles have been set at the threstallees of those
percentiles.
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Table 12 — Factors affecting companies’ sales prise

(average scorgs”

Change in demang  Change in raw Change in labour Change in the
materials prices costs exchange rate of the
euro

Number of employees

50-199 ..o 0.0 0.9 0.1 0.8

200-999.....ccuieiiieiiienen 0.1 1.0 0.0 0.8

Over 999........ovveviviviiinnns 0.2 0.4 0.2 0.4
Sector

INAUSEIY...cooieiiiieieeee, 0.0 11 0.0 0.7

ServiCes.....coccceeiinnuinnnnn. 0.2 0.5 0.2 0.6
Geographical area

North-West...........c.oc..d 0.1 0.9 -0.1 0.7

North-East..........ccccceeed -0.1 1.0 0.1 0.7

Centre......ooovvciivieeiieeies 0.3 0.2 0.4 0.4

South and Islands........... 0.1 1.0 0.0 0.6
TOtal e 0.1 0.7 0.1 0.6
Memorandum items:

September 2007............] 0.1 0.6 0.1 0.5

June 2007........ccccecvveennnd 0.0 0.6 0.0 0.3

March 2007.........cccouennee. 0.1 0.2 -0.1 0.5

December 2006............. 0.1 0.6 -0.1 0.4

(*) Companies’ views with regard to the direction addgree of the impact of each factor on future sgigses
(high/average/low increase or decrease) were medasore a scale of3 to 3. A neutral position is indicated by O.
Companies’ responses are weighted by the numberpmlbgees to account for the firms’ size.
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IL SOLE 24 ORE — BANK OF ITALY SURVEY ON INFLATION AND GROWTH EXPECTATIONS — DECEMBER 2007

Company

Address

Name and position of respondent

Telephone Fax E-Mail

= Instructions: Where you are asked to state percentage changes. please indicate the sign in the first box on the left (+ for
increases, — for decreases).

Please indicate the NUMBER OF EMPLOYEES (most recent data available) Y Y N BN

SECTION A - GENERAL ECONOMIC SITUATION IN ITALY

A1l. In October consumer price inflation. measured by the annual change in the HARMONIZED INDEX OF
CONSUMER PRICES. stood at 2.3 in Italy and at 2.6 in the euro area. What will the consumer price inflation 1%
rate in ITALY be 12 months from now? -

A2. Compared with 3 months ago, do you think that the general economic situation in Italy is: O Better O Unchanged 0
Worse

A3. What is the likelihood of an improvement in the general economic situation in Italy in the next 3 months:
(J zero [J Between 1% and 25% [J Between 26% and 50% (J Between 51% and 75% [J Between 76% and 99% (J 100%

SECTION B — YOUR COMPANY'S BUSINESS ENVIRONMENT
B1. In the next 3 months. do you think that your company’s business environment will be:
O Better O Unchanged O worse
B2. And in the next 3 years:
O Better O Unchanged 3 worse

Please indicate if and to what degree the following FACTORS will affect your company’s business in the next 3 months.
Please indicate whether the impact will be negative. none or positive. Degree: 1=low. 2=average. 3=high.

Impact on company’s . . .
Factors which will affect the company’s business business Degree (if negative/positive)
in the next 3 months
Negative None Positive Low Average High
B3. The impact of developments in DOMESTIC DEMAND on your
: P P Y Ul | 200 | 31l | bl | o201 | 31
business will be...
B4. The impact of developments in FOREIGN DEMAND On your
. b P Y Ul | 200 | 31l | | o201 | 31
business will be...
B5. The impact of developments in YOUR PRICES on your
. P P Y U_| | 211 | 31— | I | 21— | 3I_|
business will be...
B6. The impact of developments in RAW MATERIALS PRICES on
impact P U_| | 21 | 31— | t_l | 21— | 3I_|
your business will be...
B7. The impact of developments in LABOUR COSTS on your
. b P Y Ul | 200 | 310 | bl | o201 | 31
business will be...

B8. Compared with 3 months ago. do you think that the investment environment is:(J Better OJ Unchanged Oworse

B9. In the last 12 months. what has been the average change in prices charged by your company? |__| |__|__|.|_|%

B10. Over the next 12 months. what do you expect to be the average change in prices charged by your company? |__|
Y Y Y B

Please indicate in which direction and to what degree the FACTORS below will affect your sales prices over the next 12 months.
Please indicate whether the impact will be downward. neutral or upward. Degree: 1=Ilow. 2=average. 3=high.

Impact on the prices .
Degree (if upward/downward,
Factors which will affect the company’s prices charged by the company gree (if up / )
in the next 12 months Downwar | Neutral Upward Low Average High
B11. The impact of developments in OVERALL DEMAND on your
o e TP P Y Ul | 201 | 31l | il | 21 | 31
prices will be...
B12. The impact of developments in RAW MATERIALS PRICES on
e me P Ul | 21 | 311 | 1l | 21l | 31
your prices will be...
B13. The impact of developments in LABOUR COSTS on your
2. e P P y Ul | 200 | 311 |t | 21 | 31l
prices will be...
B14. The impact of developments in THE EXCHANGE RATE OF THE
pact ot caveop Ul | 21 | 31t |t | 21 | 31
EURO on your prices will be...
Please indicate the direction in which the employment situation in your company will change Downwar Un- Upward
over the next 3 months: d changed
B15. TOTAL number of employees 1| A 3|
B16. Number of employees WITH PERMANENT CONTRACTS 1| A 3|
B17. Number of employees WITH FIXED-TERM CONTRACTS 1| 2|__| 3|







